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Introduction

The beauty of Newport Beach is arguably its greatest asset, and its citizens share the belief that it can
and should be re ected throughout all areas of civic life. To some, this means aspiring to the highest
aesthetic ideals in all physical planning for the community through imaginative architecture, landscape
and public works design. To others, it means de ning the community through unique signature artistic
experiences distinct from those o ered in other cities or it means reinforcing the economic vitality of
the City. To capture the dreams of those who call Newport Beach home and to recommend a number of
ways the City can bring them to fruition, the City of Newport Beach contracted in May 2014 with Arts
Orange County (Arts OC) to develop Phase | of a Master Arts and Culture Plan.

The successful implementation of such a plan would ideally achieve a number of broad goals:
Decdhecdp opkneao kb pdeo gjemqga |Ih]_a

Aop]*heod ajc]cejc Ig*he_ ol]_ao

?aha”n]pa eranoepu

Cera ]hh _epevajo ]__aoo pk pda Jnpo

=ppn]_p ]j" nap]ej ] _nalpera _hJoo ]j" ]j a'q_]pa" skng bkn_a
=ppn]_p sknh")_h]Joo Jnp [j° _ghpgna

Lnkikpa ]j ajrenkjiajp]h apde _

Jgnpgna _Kkiigjepu ]j  naejbkn_a jaecd”kndkk o

Bgah a_kjkie_ “arahkliajp

N/ N N N N N N N N

The objectives of the plan were to:

) Cl]pdan se aolna] ejlgqp bnki pda _kiigjepu ]J*"kqp dks pdau ajr
culture in the life of the City

) @k _giajp pda ?epu”"o _gnnajp _ghpgn]h Jooapo ]j rajqgao ]Jj e
they might be lled

) E ajpebu k”"op]_hao Inarajpejc cnalpan _kiiqjepu lI]lnpe_el]pek
overcome them

) Naoa]ln_d pda a_kjkie_ eil] _p kb pda ]Jnpo sepdej pda ?epu ]j°
to other cities

) Atlhkna kllknpgjepeao bkn _khh]”kn]pekj Jikjc knc]jev]pekjo ]j°
to the community

) E'ajpebu s]Juo pda ?epu _]j dahl ] r]j_a epo ksj ]Jnpeope_ Inkc
and its overall arts ecology
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This document contains Arts OC’s recommendations as a result of its 6-month process of research
and evaluation. While no such report can be a comprehensive roadmap for future planning, this
Master Arts and Culture Plan can serve as an important resource for the City to understand its needs
and a valuable tool in its e orts to address them.
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The mission of the Arts Commission is to promoteppodt 2@ wide range o
accessible cultural programs, activities and facilibeaddress the needs an

City of Newport Beach

November, 2014 interests of residents and visitors in the Newport Beachunity.

City Council * Appointed by City Council, the City Arts Commission acts in an advisory capacity to the (
le_d]ah B* Dajj District 1 Council in all matters pertaining to artistic, aesthetic and cultural aspects of the City. The
Tony Petros District 2 Arts Commission also recommends to the City Council the adoption of such ordinances,
Nqod J* DeMagiqr E E ( District 3 and regulations as it may deem necessary for the administration and preservation of ne
Haohea @]echa District 4 performing arts, historical, aesthetic and cultural aspects of the community. On behalf c
A s]ln’ @* Q Whyor Bro Tem District 5 City, the Arts Commission actively encourages programs for the cultural enrichment of
J]j_u C]ln jan District 6 community and performs such other duties relating to the arts as the City Council may reg
Gaepd @* ?qnnu District 7
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City Manager Gerald Allison Phyllis Drayton Gilbert Lasky Madeline Rose
@]ra Ge{ Dennis Baker Janet Ennis Molly Lynch Patti-Gene Sampson
Lyn Belasco Galil Floor Mary Macintyre Carol Starcevic
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“Morning Mood” cover artwork by Rex Brandt used by permission of art collector Mark Hilbe
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Executive Summary

At a time when cities are competing to enhance
quality of life opportunities for their residents,

generate longer visitor stays though cultural
tourism attractions, and to respond to the business

This timely action parallels the cultural planning

initiatives of other great cities where arts and
culture are recognized as an integral facet of
community pride, civic health, and economic

RECOMMENDATIONS

1. Grow public investment in arts and culture

Oqgoplej _gqnnajp okgn_ao kb bgj epopkyhedd [apme]lo]np

well as increase the investment through a variety
of funding mechanisms with the goal of matching

6. Re ne the City’s Public Art Policy

best practices that addresses all selection of art,
suitable sites, sustainability and maintenance.

lkhe u ]__k

or surpassing the national average for cities
funding arts & culture.

_kiigjepu"o jaa’ bkn ] _na]lpera s¥Ymlfpkn_ a( pda

City of Newport Beach has embarked on the

creation of a new set of recommendations for its  The 2014 Newport Beach Master Arts and Culture
arts and culture policy.

7. Develop new accessible creative spaces
Create a facility plan that would address the

_ _ o _kiigjepu"o jaa bkn ] /1, oa]p }a
Lh]j nalnaoajpo pda naoqhpo kb | oet)ikjpd Inokm?soacr)] Culture creative meeting spaces, classrooms, artist studios
"aoecja pk na)reoep ateopejc _epu lkhe _u E)kn p%a

N . ,.and;a ive teen center. This plan should
Jaslknp >a]_d d]Jo naejbkn_a  pdaart3ecpnsider tha clirrent community assets, and A op I"heod ] oallnjpa ‘ereoek] ]Jtake] ingazﬁ:ﬁo%%tg?hae renovation of the Balboa
. . . . NN S , . _ position for arts and culture at the manager
of cultural engagement and learning with the ajreoekj ] nk])i]l kb na_kiiaj Jpekjo pk cqge

2. Establish an appropriately-sta ed Division

building of the Civic Center and Library, which
now functions as an arts and cultural hub of
the community. These architectural additions

next steps. This community process included
stakeholders, focus groups, a public forum and a
public survey to provide the framework by which

atailhebu pda _epu"o reoekj pk aArs]O@ erafted]thesecetammendations.
lJaopdape_ bkn Jaslknp”"o "qehp ajrenkjiajp* Pdaoa

achievements, along with the commitment to
design and implement a cultural plan, testify to
pda ?epu"o "aoena pk ai“n]_a bghhu pda ”"ajalpo
0 ered by a robust arts and cultural landscape in
Newport Beach.

e
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harah ) skngejc ej _hkoa _kklyﬁe?ﬁ%ﬁf W%”e"?JSdOther existing sites and new

pda @allnpiajp kb HeAn]nu OanfYSEYIN Hga
@allnpiajp kb Na_naJpekj " Oajekg &mfeeeﬁsﬂnﬁ (?itjy parks, beaches, and

order to e ectively implement the Master Arts
and Culture Plan, explore new initiatives and
community partnerships, and engage all city
departments.

3. Establish arts-friendly City policies
Create a process and guidelines by which “arts

other public spaces with unique programming,
signature events and neighborhood festivals
Collaborate across City departments to include
and support potential unique programming in
city parks and beaches and evaluate infrastructure
needs.

bneaj hu% lkhe_eao _]j "a aop] Ag. eE%t%t?]ish ]IJey |5é1<r{|2erships that support arts

pro t arts and culture organizations can bene t.

4. Develop a 21st century arts and culture
communication plan

Build public awareness of arts and culture
0 erings and promote tourism by establishing an

e ective marketing and public relations plan.

5. Develop a multi-faceted approach to arts and
culture programming

education
Collaborate and partner with public and private
schools to support and provide relevant programs
for youth.

10. Include aesthetic considerations in City
processes which review and approve public and
private development of the built environment

Provide for appropriate input by arts and

@arahkl ] Inkcn]i Ih]j pd]p ej_hq" &esignt Expests in the community at the earliest
ogqllknp bkn ?epu)olkjokna’ Jnpo IrPRssibjesoneepiuahphases of public facilities and

as support for and collaborations with Newport

infrastructure planning.

>a] _d)"]oa kncljev]pekjo( rajgao ]j lkpajpe]h

regional arts and culture partners. Plans should
give special consideration to unique programming
as well as signature events.
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A Rich Legacy of Arts & Culture
iIn Newport Beach

An appreciation for arts and culture has shaped At the turn of the century they engaged in Newport Beach has been home to many artists In 1997, the city council studied the creation
the growth and development of Newport Beach creative activities where there were opportunities oq_d ]Jo najksja’ l]lejpan Nat >n]jopé&n]Ads]ak rCultural Plan as well as an arts
from its origin as a beach town to its rise as a to embrace lifelong learning in all arts disciplines. ?dg_g Fkjao( b]Jodekj e_kj @kj A" fawhdatioh. sAtbguain o plan was completed
_k]Jop]lh _epu* Oej_a epo ej_knlkimlgpsrkijarananrter,Zife pity dormally established @a]j Gkkjpv ]j° Fkoald S]i*]qgcd( afrhigd éme _tpe City Council formalized the
_ghpgna kb Jaslknp >a]_d( hega i&precé&denOdrogodcational and cultural values, Sehhe]i Lanaen]( rekhejeop F]Jo_ddskagbapy (d$Pdeo Bkqgj Jpekj( ]j |

California, has been closely associated with the ]Jo he”~n]Jneao sana “qgehp pdnkqgcdkgp pda r@ébhdc&p Oqgnb Cqep]ln% @e_g @lekigned]topfumdopublgjart, arts and cultural
guest for an aspirational lifestyle. Alongside the "loa® jaecd”"kndkk o* Decdhecdpo kb pda _epblokj( Fkau >eodkl( N]Ju lehh]jofgdnizdtjorS]arjcddrt related events in the city.
natural beauty of the ocean and harbor, residents hkjc)op]j ejc oqllknp bkn pda ]npo ej_hqgq a pgau A”oaj( Gahhu |I_Cehheo ]j° pda hacaj ]nu

lled their desire for rejuvenation, leisure and founding of the Orange County Museum of Art in Dahaj] Ik’ faog]* =0 Jaslknp >a]_d d]Jo cnksj
inspiration with a pursuit of aesthetics and -52. $lnarekqgohu pda Jaslknp D]Jn”kn Iqoaqi kb be a burgeoning and sophisticated city, the
knowledge. =np% ]j pda "“acejjejco kb Okqpd ?k]Jop Nalangék ofuarts and culture has become even more

kj Jaslknp >hr * ej -520* Inkiejajp* Ej -53.( pda _epu"o ]npo ]j° _qghpgn]h

infrastructure was formally established with the
birth of the Newport Beach Arts Committee. The
group transitioned into the Newport Beach Arts

Lido Theatre Commission in 1974. Cn]_a H]ja Clhhanu
opened Newport Beach opened
Jaslknp D]n”kn Behi Baoper]h "aclj| copastline Art
Port Theatre Oqgo]j Olenepgo Nautical Museum Orange County Clhhanu klaja’
opened Clhhanu klaja” (now ExplorOcean) Skiaj"o 2?dknfo
- opened is founded
Okgpd ?k]Jop Nalanpk/nuBaroque Music Okgpdan]
opens its doors on _ |f3 a Odpc? rlh California
Newport Blvd. IS founae o im
Nepv Pda]pnla klajo P J N ?deh naj"o ?/dknqgo
(renamed Balboa Pda Naoanra Bqj | formed
Theatre in 1939) for Arts and Culture Musical Theatre
Is created Academy of Orange
J County opened New Civic Center
| k Dln”k y Op . .
Jasiknp BNk Newport Theatre Dgp_dejo ?kjoknp g Civic Center Park
Museum of Art (now Arts Cent q i< founded
Orange County Museum s Lenter openc opened
of Art) is founo||ed
| |
1906 ‘28 ‘38 ‘49 ‘62 ‘64 72 ‘714 ‘76 ‘79 ‘81 ‘84 ‘86 ‘06 ‘97 ‘99 2000 ‘02 ‘07 ‘09 ‘13 2014

* Timeline not to scale ** Not a complete list
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Newport Beach Art Foundation’s “Art i the Par

In 2002, members of the Newport Beach Arts
Commission engaged in strategic planning
oaooekjo pk _d]lnp pda _kiieooe
to develop a public arts policy, and an Arts and
?ghpgn]h _d]lpan s]o ej_knlkn]pa’
Cajan]h Lh]j* $0Oaa =llaj et =%
was written to “provide improved and expanded

arts and cultural facilities and programs to the
community.”

The arts and cultural elements
chapter of the city’s general plan
outlines 3 goals and policies:

1. Active and vital arts, cultural,
andliterary activitiesand programs
that enrich the community.

2. Adequate physical facilities and
venues that support cultural art
and literary programs.

/[* Aop]”heod ] *nk] n]jc
and private funding sources to
support cultural arts goals and
activities.

Incorporating an arts and cultural element into
pda _epu”o Cajan]h Lh]j s]o ] i]fk
khe' aity drk idctogniging the role and value of the
arts and culture within the built environment and
_&jipkkjppla’o eegpamaopo* Ej -54- pd
d&eo?qliplprean ]j° =npo s]o bknia (
annually to “speci c cultural or artistic planning,
Inkikpekj ]Jj +kn _kjopnqg_pekj Inkf:
,01).,,2( pda _epu _nalpa ] Ilkh
regulations for a funding stream for the arts.

@arahkliajp baao sana ]J]hok aop]’
fund the construction of arts and cultural facilities.
Pdaoa baao d]ra dahla®™ _nalpa p
Community Center as well as the Civic Center
and Central Library. These venues have become
_daneoda” ]j° sahh)qoa” naokgn_
cultural programming in Newport Beach.

With a solid foundation of local community
arts and culture assets and an established Arts
Commission, The Newport Beach Master Arts
and Culture Plan is the next step in laying the
groundwork for arts and culture infrastructure.
Pda Ih]j JThok "aikjopn]pao pda _ep
to establishing speci ¢ action items for expanding
artsjangl cp@re fmn gne_ city. Most importantly, the
plan provides a pathway for new opportunities
so that current and future generations who live
in, work in and visit Newport Beach can embrace
the enhanced quality of life o ered by arts and
culture programs and events.
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Sculpture Exhibition in Civic Center |

Why Now for Newport Beach?

Pda _qnnajp Cajan]h Lh]j _epao Wdadpilkqpde @ pda cakcn]lde_ "~kqj ]
of arts and culture for Newport Beach and ?epu ateopo pda _ghpgn]h _Jilqo ]p
the expectation that continued vibrant and  Center for the Arts in Costa Mesa that is home
meaningful programs will require “coordination, pk sknh’) h]Joo lanbkniejc ]Jnpo knc
preservation, and promotion” in order to avoid and is soon to be home to the Orange County
unintended losses of cultural assets. The creation Museum of Art. Also nearby are the University of
of a new master plan is important and appropriate California, Irvine, with its theatres and galleries,
ej hecdp kb ?epu)olkjokna ™ Inkcnthe éryme |Rarg@ayalheatre, a major professional
?ere_ ?ajpan( pda He”n]neao( K= Qdf@rhirlg artsavehkie pand the City of Laguna
Coast Community Center, plus the planned Beach, a historic and lively arts colony with major
_kiigjepu _ajpano ]p Jaslknp Ne  cartgjinstijutiens.
Park and the potential City development of other
assets such as the historic Balboa Theatre. Although important cultural assets exist in

Newport Beach, the arts scene is still viewed by
Pda Ih]j eo Jhok eilknp]jp pk pda =#ipansoarat jpnaessianals alike as not having
desire to continue nurturing the other cultural achieved the same level of development as
]Jooapo sepdej epo ~“kn ano( o0q_woeighboring &oramyritigs. The opportunity to
prot arts organizations which call Newport create a new Master Arts and Culture Plan can
>a] _d dkia6 pda Jaslknp >a]_d Browi sBad pre thb (shoulders of the excellent
pda Jaslknp >a]_d F]Jvv Baoper]hywotkdcam@edterpid dhej past and the timing is
?lhebknje] ?deh ' naj"o ?dknqo( ? kripepd ejadentekhd speai c action plan that has
=np Clhhanu( >]nkmqga Iqoe_ Baopamepsutabledktcdmgs. a h
IIn( ]j° pda Dgp_dejo ?kjoknp* Pda Ih]j oaago pk
Naja|p ]hok _na]lpera "qoejaooao o/,_¢ Jo Cn]_a H]ja
Clhhanu( >napp Ngq~”e_k Clhhanu, = »)qgo]j Olenepgo
Cl]hhanu( Jo sahh Jo pda pkl |ra ]n_depa_pqgn]lh ]j°

advertising rms in Orange County (as ranked by I am eXC|ted tO see
the Orange County Business Journal).

my city step it up a
Pda ?epu”"o =npo ?kiieooekj jks dkOpﬁblf@hmajﬁd fOCUS On a

arts events at the Civic Center, and the Newport

Pdalpna =npo ?ajpan eo sahh)aop]"SHGa'Eeg)}A f@_ﬂharts and

community theatre. Other cultural venues include . |
The Balboa Theatre, The Lido Theatre, and The CU|tu ral plannlng .

Port Theatre. ! : PR A i
) >qoejaoo Bk_qgo Cnkql Llnpefel]ljp e~ WA . l«“

g
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Research Methodology

To evaluate the arts, culture, and community = kiigjepu bknqgi s]Jo dah™ pk clej ]j ej
resources within the City of Newport Beach, lanola_pera kj pda se an _kiigjepu"o Kkl
Arts Orange County (Arts OC) engaged in an  several emerging themes derived from previous

inventory and assessment process known as stakeholders and focus groups input. The last

cultural asset mapping. Using this industry best  step in the process was to distribute a public
practices approach, Arts OC embraced a broad survey to gather additional information from the
"aljepekj kb _ghpgna ]j° _kj q_pa cankyaidgt)&rga. Arts OC utilized a number of

interviews with local leaders from various sectors databases to reach approximately 39,000 citizens _
spanning the arts and culture eld, business, and re] ighpelha a)ilJeho( ]Jo sahh Jo ‘e
?epu k{e_e]lho* Oet bk_go cnkqloejgekma]p&kjq_mpankqgcd aranu Dkiaks
which included stakeholders representing the  Association and a variety of arts and community
lah o kb =npo A g_]pekj( =npeopodrgamzatons, ihaphdemto itake them aware of the
Organizations, Potential Arts Partners, City  opportunity to attend the public forum and to
={ehe]pao( Paajo bnki pda I]Jukn"opakapat i? thg onkne ublic survey.

]i° pda >qoejaoo ?kiigjepu* Kj)oepa reoepo

were made to many locations including six of the ~ Of further value to the process was Arts
largest community parks, Newport Theatre Arts K?"o ateopejc gjksha'ca kb pda _kig
?ajpan( Odani]j He”n]nu ]j° C]n  ajam@ ?akijiiepitye\vith its cultural assets. The Coastline Art Galle
?khhaca =np Clhhanu( AtlhknK _a]jfeconmdnpaaha | opn diis report reect the
Orange County Museum of Art, and the Cannery opinions of the community members who
Village, as well as programs of these and other participated in the above process as well as the : w
kncl]jev]pekjo oq_d ]Jo >]nkmqga |qexertiBathat ArtslO& possesses and has applied Lot 8y .
2knkj] “ah 1]ln( Jaslknp >a]_d Be fromBretiqnalrbest practice. (See Appendix B for ISl ae 0| s <l
]i° pda ?epu kb Jaslknp >a]_d =nppatdmahts@aedkddta results.) .

|
i

) .1 kja)kj)kja ejpanreaso sepd gau op]gac

) 2 bk_qo cnkglo _kilneoa kb 31 ha] ano
the arts, business, education, and city a iliates

The Proces ) Kj)oepa reoepo pk knc]jev]pekjo " rajgag

throughout the City e
S

) = _kiiqjepu bknqgi sepd 11 Jppaj aao

) =j kjheja ognrau bkn ikna Ig®*he_ ejlgp
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Interview & Focus Group Participants

Many thanks to the following individuals who participated
in the individual stakeholder process or focus groups:

City of Newport Beach - Elected O icials*
A" O ahMaydr(Pro Tem
Keith Curry, City Council
J]j_u C]n j@ity(Council
lega D afgity Council
Tony Petros, City Council
*As of November 1, 2014

City of Newport Beach - Sta
@ Jra GeEify(Manager
Terri Cassidy, Assistant City Manager
Kim Brandt, Community Development Director
H]lgn] @ ap SReereatiog and Senior

Services Director

Pei D apdahipriagyServices Director
@ ]re” SaPuhlic Works Director
?ahaopa F]n e pBahbbr]Ser\ices Manager
@ ]Jra ?qrfpeoy(Services Manager
Janet CatesRecreation Manager

Newport Beach Arts Foundation
?]lniaj OiepPrgident
Lila Crespin
Marie Marston
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Community Leaders & Representatives

Marian Bergeson, former State Senator
Nk”~uj Cnljgdry board & past Arts Comm.
I]ng D e hYilbgrt(Properties

Mary Lyons, Arts Philanthropist

Ne d laoo&tcMark’s Presbyterian Church
Kay Mortenson, Arts Philanthropist

Thomas Nielsen, Arts Philanthropist

Fljap MJs(Philanthropist

Gens]j Nk _ gadasthnga @Ggmmissioner
=heokj NBdiea Village
Ahev]”apdA@pRlargthropist

Jill Johnson Tucker, Library board

Liz Torelli, Corona del Mar Homeowners Assoc.

Nar* ?ej u RkkStdlames(Church
@]j S]ilkhBéwport Ridge Master Assoc.

Business Leaders

Toni Alexander, Inter Communications Inc.

>]In"]n] A  €lbdigland Hotel

Nk~ A h Bledt gollaborative

@e]j] Cdkqgg]Be@ahgo Restuarant

Wing Lam, Wahoo's Fish Tacos

@ ]j |ehfAlenlfvine Company

Jej] Nk”ejdlkag Memorial Hospital

Opara Nko Neworf Beach Chamber of
Commerce

Oej e O _dMuhdoor(s Irish Pub

C]nu OdamNswpdrt Beach Tourism Council

Can]h’ OkhS&akjpeli Foundation

Michele Townsend, Paci ¢ Life Foundation

Arts & Culture Organizations

Opara > aPBalbaauRerforming Arts Theatre
Foundation

Pat Bril, Barogue Music Festival, Corona del Mar

Jonathan Burke,Laguna College of Art + Design

@1]j ?]ianlkdrange County Museum of Art

N]a ?kdMHg{port Theatre Arts Center

@ Jra ? k Newpdrt Theatre Arts Center

Fkdj BknBacpaymphony

Da]pdan DqildVesvpat(Beach Hyatt

Ahev]”ap dSé&aaigp Musical Theatre

@]re  le_d]akobkHiad Art Gallery

Fkoald O* H &datre TEe¥ESCchool of the
Arts, University of California, Irvine

Bna L]@rade Lane Gallery

Tom Pollock, ExplorOcean

Todd Quartararo, Newport Beach Film Festival

Cnacc O _dshgwpp(t Beach Film Festival

Paula Tomei, South Coast Repertory

Paul Wormser, Sherman Library and Gardens

Arts Education Leaders
Lisa Albert, Parent
Kelly Bishop, Orange County Museum of Art
Pam Blaine, Paci c Symphony
Terry Brudnak, Corona del Mar High School
Haohea B aeNdwpoijtjBeach Film Festival
O _kpp Bep\WNdppoe-Mgga Uni ed

School District

Molly Pontin, Pacic Chorale
?h]lena N]E{adaidr

Mayor’s Youth Council
@]jeah Cejo™anc
Arthur Pescan
Clnnapp O_ds]”
=h”~anp Ov]~k
Ahej Skhgan
Dalpdan Bae”™hai]]j
Jaclyn Martin
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Economic Impact of
the Arts in Newport Beach

Ep d]Jo ”"aaj sahh) k_qgiajpa’ pd]lg
contribute not only to the quality of life of a
community, but to its economic health as well. A
variety of respected entities regularly measure the
economic impact of the arts—locally, regionally
and nationally—and the data about Newport
Beach underscore the economic value of having a
healthy arts sector.

Newport Beach

$57 Million

annual economic impact
of largest non-pro t
arts organizations

[Source: Federal Form 990]
The 2013 Otis Report on the Creative Economy of the

Los Angeles Regiomprepared by the Los Angeles
A_kjkie_ @arahkliajp ?knlkn]pghek;j(
creative economy as including the following:

847 arts-related businesses
2,793 employees

[Source: Dun & Bradstreet, Americans for the Arts]

) >qoejaooao ]j ej ere g]lho ejrkhra e]
producing cultural, artistic, and design goods
and services

Orange County

$15 Billion

annual economic impact
of creative sector

) ?nalpera Inkbaooekjo ]j  ajpar
take powerful, original ideas and transform
them into practical and often beautiful goods

) Kncljev]pekjo pd]lp Inkre a ]
artists to share their work with the public such

. 90,000 employees
as museums, art galleries & theaters pioy

24/ lehhekj p]t narajga

) =lllnah( pku( ]j° bgnjepgna i]jq [Source: Los Angeles Economic Development
industries Corporation, 2013 Otis Report on the Creative
u Economy of the Los Angeles Region]

Pda Kpeo Nalknp eo ~]Joa qlkj .,-. "]p] bkn pda
region from a variety of sources, and it breaks out
Orange County data.
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It is critical to remember that musicians, dancers,
painters, actors and arts administrators pay taxes,
rent, and doctor’s bills like any other workers.
The arts are not a special interest; they are

an essential component of the economy and an
especially crucial one as our nation’s future
depends increasingly on its creative economy.

) lalJognejc pda Sdkha ?kiigjepu Eil]_p kb pda =np
Nk~anp Huj_d( Lnaoe ajp( =iane_]jo bkn pda =np

A separate report on the creative economy of Additionally, a review of the federal tax returns
Newport Beach states that, within its City limits, kb Jaslknp >a]_d"o h]lncaop jkjln
pdana ]Jna6 403 ]Jnpo)nah]pa’ ”qoejumbagafiztibngshejs that they generate an
2,793 people, as of January 2014. Thisreportis a_kjkie_ eil]_p kb ikna pd]j 13 ie
based upon information led by businesses and  form of direct expenditures, indirect expenditures
jkjlnk|po naceopana  sepd @qj andaufiengenexpgnditures. The total amount is
$@">% ]j° Inkre'a’ pk go “u =iahlmaljoqlkknpdaen Bkni 55, nalknp
pda =npo $=BP=%* = _kn ejc pk ¥BPe{ éemniyom]j Jn° ighpelheano
not all businesses register, our analyses indicate ?d]li]j Qjeranoepu”o =* Clnu =j ar
li qj an)nalnaoajp]pekj kb jkjlrkdmp Alrkplie_ Naoa]ln_d ej Inekn u
organizations and individual artists in the data.” Impact of the Nonprot Arts in Orange County
(See Appendix C) reports. Organizations included in this calculation
are shown in Appendix C.
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How Much do Cities Spend on the Arts?

How does Newport Beach Fund the Arts?

Ej .,-/( pda 2, hlncaop Q*O* _epeao olajp ]j Jran]Jca kb 3*14( ]__kn ejc pk =ian&he Gitymk Neypoat Baaptois f¢jdj erent in its In anticipation of future funds that will be
opq'u kb Hk _]h Ckranjiajp Oqgllknp bkn Hk_]h =npo =caj_eao* Sdeha a]_d ]npde}icanjo suppoftdineoants. gdta 12014 Cultural &  generated and deposited into the fund, the City

(government department vs. independent nonprot) and mission (programmatic, regranting, and
public art), it is clear that cities around the country believe in the value of investing public funds to
advance the artistic life of their communities and to support the role they play in the local economy.

$2.81 $7.58 $44.17

per capita per capita per capita

Newport Beach =ran]ca atlaj'epqgnalkb 2l.aguna Beach

ikop Iklghkgqo QO| _|epeao

[Source: City of Newport Beach [Source: City of Laguna Beach
Budget, 2014] [Source: Local Government Support for Lacal Budget, 2014]

Arts Agencies, Americans for the Arts, 2014]

How do Cities Fund the Arts?

Cajan]pejc narajga bnki reoepk@biadhpaaano kjhu lgrhe_ “geh’ejco

through Transient Occupancy Tax, special fees allow developers to pay into an “in lieu” fund for
kn ] >goejaoo Eilnkraiajp @ eopnpubjcar (insjeadlobhaving to commission their

the most common methods that municipalities ksj lq”he_ ]np ]j odaldan® ep pdnkqcd pd

employ to fund their arts and culture facilities, approval process).
institutions and programs.

Many cities opt to use multiple mechanismsto fund
Narajga bnki “arahklan baao eo qtha arikiopghe&rbgoainunities. A good example

row into a mature foundation with appropriate
a ? egp W10 pprop

=npo >qg cap eo .01(,01( sde_d ]itkuggpted $r00,000-n 2014 for the creation of a
per capita, based on a 2013 estimated population Master Arts and Culture Plan. The City has also
of 87,293. If the City were to fund the arts at discussed utilizing the Public Arts and Cultural
pda Jran]ca olaj ejc harah kb pd&]hé¢mepemoQBYj bkn najkr]pek]
cities mentioned above, that expenditure would Theatre, now that it has reclaimed control of the
ej_nalJoa pk 22-(24-* property.

Deopkne ]Jhhu( pda ?epu kb JasAHdditonaly disdussidms took place in January,
bgj a pda bkhhksejc bnki epo @AQai4 nebarddyj the possibility of allocating

] iejeopn]pera kopo kb pda ?epu”"o =ho,?kbebioexfia ?epu"o Pkgne
?epu)olkjokna’ ]Jnpo Inkcn]iiejc dilakrgpicagp @eopne_p bkn qjola_
direction of its Arts Commission, and a small pool related to the arts, although no decision has yet
kb na)cn]jpejc ikjeao bkn hk_]h ]ntakenkptecgjev]pekjo

and arts programs operated within the City by

jkj)Jaslknp >a]_d ~]Joa  knc]jev]pekjo* Pda

Jaslknp >a]_d =npo Bkqj ]Jpekj( aop]*heoda  ej
ia1997, was designed to leverage private funding Current City

and grants in support of arts and culture. After an Arts & Culture

initial strong start, the foundation has struggled to : .
Funding Mechanisms

assets to ful Il its mission and meet the needs of
the community.

In 2013, the City Council approved Council Policy ) Cajan]h Bqj

- A = it 2 i (9
to pay for the commissioning and installation of eo ?epu kb O]j Fkoa( sde_d Inkre ao bqj‘ech)oklrg $Lg"he_ =npo ]j° ?qhpan]h BB—GFSE?;?RpB%‘aﬁfd =npo Bkqgj]

lg"he _ ]np ej _epeao ]nkgj’ pda Q*@rpgmhiita ] pptaepeao pdnkgcd epo Cajanl]h

often referred to as a “percent for art” law, though Transient Occupancy Tax revenues to award
the assessment varies by community, often general operating grants to arts organizations and
ranging from a fraction to 3% of the cost of new  fund its own O ice of Cultural A airs, and uses

a fee of 1% of construction costs on City building
projects to fund public art commissioning and

installation.

construction within a city.
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WhicQ sets aside 2 percent of the “unallocated
oao

B qg)_ q ] (an independent non-pro t)

public bene tfees” from development agreements

negotiated after the approval of this policy “for ) .1 gjlhhk_]pa  Ig”he_ "aja
the acquisition and maintenance of permanent (new in 2013)

art structures and installations in public places

throughout the City including support of capital ) Pkgneoi " >goejaoo Eilnkr

construction programs and cultural facilities.”

@ e (upaee comsideration)
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Stop Loss: Protecting Newport Beach’s Arts &
Cultural Assets for Quality of Life AND Economy

Plans by the Orange County Museum of Art, the  Twenty years ago, the nearby City of Laguna
?epu”o h]lncaop ]npo knc]jev]pekjBeack fokrditsklfip aksimilar situation: in prior
Jaslknp >a]_d pk ] oepa ]p pda O ayearsdweivk ioftta ppsiand culture organizations
for the Arts in Costa Mesa that has been donated had either dissolved, moved out of the City or
to them, is seen as a preventable loss of a major been absorbed into organizations outside the City
cultural asset by many residents and businesses through mergers and acquisitions.

ej pda ?epu kb Jaslknp >a]_d* $Dks _]j sa d]ra

allowed this to happen?” is not an infrequent  Alarmed at the loss of what were regarded
guestion heard from residents during the Master ~ as precious community assets, City leaders
Arts and Culture Plan process. initiated a process which culminated in the

Ink " qg_pekj kb H]cqj] >a]_d"o |nop ?kiiqjepu]j _qghpgn]lh k{anejco*
n a o g mpervikelvs, focus groups and survey were used to
pdlp Ih]j"o na_kiiaj ]Jpekjo( pda ?epu opallahelp verify primary organizations as well as gain

Sdeha ikop qj anop]j pd]p pda lg&agdqiggnlhjah]j] ej -552*
are rm, and are simply determined not to allow
a similar circumstance to arise again, a few hope up its investment in its arts infrastructure,
the Museum can be dissuaded (or even prevented) eventually approving the creation of a Business
from making the move. Others are hopeful that at Eilnkraiajp @eopne_p _kilneoa’
haJop kja kb pda psk _gnnajp |qo dagg)igs patabhdhments to provide a funding
might still be preserved for use as an arts venue, stream to meet the current and future needs of
land]lo araj sepd pda Iqoaqgi”"o Inkxddiidepu”"o Jnpo a_khkcu*
involvement. In the last decade, ten galleries and
arts organizations in Newport Beach have closed
and ve have moved to other cities.

Hlncahu ]Jo ]

the City of Laguna Beach is spending more than
-(,.3(,,, kj pda Jnpo ej

>E@ ]j° -0! bnki pda ?epu"o Cajan]h Bqgj*

Whetheryou live, work or play here,
you know that Newport Beach is a
great place. The arts will enhance
what we already have.

) =npo Ha] ano Bk_qo Cnkgl Llnpe_elljp
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Jkp ej_hqg ejc pdalsongssisted in identifying potential sites for
Heaq Bqj $pda ?epu”o Iq”rhe_ ]np " arahklancohtamaifigErexpandedartsand cultural o erings.

.,-0)-1( bkn ] lan _]l¢lpde theatres, The Balboa Theatre, Newport
bgj ejc nlpa kb 00*-3( sepd 42! "anera  bnki Thdatre Arts Center, and the Lido, along with

Arts and Culture
Community Assets

Pda _ghpqgn]h ejrajpknu( ] heop kAltheughkragdents]highlyovalue the asset of the
community assets, covers a broad range of the Library and the Civic Center, many voiced a desire
?epu”o knc]jev]pekjo( ejopepqp e kjto $ee ndighbohaajmpeks Glso animated through
parks, and businesses, which comprise its cultural ~ arts o erings. Lastly, respondents expressed
a_khkcu* Pdeo ]Jooap i]l decdh e ¢thbep disgpdantenpwittothe proposed move of
Orange County Museum of Art and voiced their
desire to have this location remain as a center

current resources and brings attention to potential
partnerships through which Newport Beach can
opnajcpdaj pda _kiiqje fon'asts hng oultural events and programming.
Bej ejco This kmopel by gth@ museum should elevate
the importance of developing and promoting
community programs and partnerships with
many potential arts partners.

atl]j” 1j

feedback on how the community views many of
these assets.

kb pda ?epu”o

The cultural asset map, in conjunction with
data collected in the community input process,

Naolkj ajpo _kjoeopajphu nabana

the Civic Center as key cultural assets of the City.
Many spoke of their desire for greater utilization

kn najkr]pekj kb pdaoa oepao*

expressed an interest in having a festival or
oecj]lpqgna arajp ej Jaslknp >a]_d*?
Jaslknp Ne'ca L]Jng ]j >kjep] ?nad
cited as potential venues due to their locations,
parking availability, amenities and capacity to

host large groups of people without creating a
negative impact on neighbors.
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Primary Arts & Culture Assets

City sponsored Arts and Culture Events

J)Lnaoajpa’ “u Jaslknp >a]_d ) Jaslknp >a]_d =npo ?kiieooekj bgj o
Arts Commission a number of arts organizations each year to

) Jaslknp >a]_d Fgnea  =np Atde delperkats p@dtamming in the city. Those

) ?ere_ ?ajpan ?kj_anpo funded in 2014 include:

) O_ghlpgna Atde”epekj J]p ?ere_ ?apdakndaglqgoe_ Baoper]h

) He”n]nu ha_pgnao ]j Inkcnlio ) AtlhknK_a]j

) Od]gaolalna “u pda Oa] ) Baoper]h >]hhap Pda]lpna

) Reoq]h ]j° Lanbkniejc =npo _h]Jooladalskkanp >a]_d Behi Baoper]h

youth and seniors at community centers ) Kn]jca ?kqjpu lqgoaqgi kb =np

) Fgqnea =np Atde”epek]j ) Okqpd ?k]Jop Nalanpknu

) Pailkn]nu Jnp atde”epekjo ]Jp ?epu @kgelddpeaklan]
) lqoaqi Pkqgno

Festivals and Events

) =jjq]h Hecdpejc kb pda >]u ) Du]pp Nacaj_u Oqiian ?kj_anp Oece
) =jiqlh Jaslknp >a]_d ?dneopi]lo ykEp]tépflpekj 2aha”n]pek]j
) =np ej pda L]ng ) Jaslknp >a]_d)=HApaOpn]'] "ahh"=npa >]h”k] Rehh]

Bkqgj ]lpekj ) 1_B] "aj"o Sd]lnb Klaj =en I]ngapo
>]h~k] ?]n Odks ) Ilnejan"o L]ng Opd kb Fghu L]n] &
>]1h~k] Eoh]j” =np S]hg ) Jaslknp >a]_d Behi Baoper]h

>]1h~k] Eoh]j” L]n] a ) Jaslknp >a]_d Seja ]j  Bkk® Baop
>]nkmqga lgoe_ Baoper]h ) Jaslknp @qjao lkreao kj pda >a]_

?knkj] "ah I]n O]j _]Jopha ?kjpaop Jaslknp @qjao Opd kb Fgqhu ?aha
Pda @a_kn]pera =npo Ok_eapu Ha&KhpgCakbanek]p Lln] 'a $0pd kb F¢
AtlhknK_a]j O_eaj_a O]pgn Juo ) Kn]jca ?kgjpu lgoaqi kb =np =npe
Bl]hh Blena ]Jp pda Ajrenkjiajp]h J3amiQueatdria| pars

Dkhe Ju Pnaa Hecdpejc ]p BlodekjPEopdjkb >]h~k]

Du]pp Nacaj_u Jaslknp >a]_d F]yvSRROopjerKip Baoper]h

Nl N N N N N N N N N

) Jaslknp >a]_d Lg®"he_ He”n]lneao) @al]lnpiajp kb Na_na]pekj " Oajekn Oanre_ao
) Pda Seppa Ha_pgna Oaneao ) ?h]Jooao ej Jhh Jnpo "eo_elhejao k{ana" bExisting Venues for Arts and Culture Programs and Events

) $He” n]nu Hera% ]} ola_e]h ha_ pchildeen aridcseiions
) Skngodklo ]j° "eo_qooekj cnkglo ) @eranoa |Jnpo Inkcn]iiejc k{fana  ej I]ngo

Arts and Culture Organizations in Newport Beach

) >1h~k] Eoh]j lgoaqi ]j Deopkne )]da@Gkkrempwa]_d Deopkne_]h Ok_eapu

) >Jnkmqga Iqoe_ Baoper]h kb ?knkj)] Jaslkhp Pda]pna =npo ?ajpan

) Pda @a_kn]pera =npo Ok_eapu ) Kn]jca ?kqjpu lqoaqi kb =np

) AtlhknK _a]j ) OaJoe a lgoe_]h Pda]pna

) Dgp_dejo ?kjoknp ) Odani]j He”n]Jnu ]Jj° C]n ajo

) lgoe_]h Pdalpna =_] aiu kb Kn]jca Ckqgppanj ?]hebknje] ?deh " naj"o ?dknqo
) Jaslknp >a]_d Behi Baoper]h

Art Galleries

) =np bkn pda Okqgh ) H]d]ej] Cl]hhaneao

) =np Naokqgn_a ]j =lln]Jeo]h Cnkqgl) Lapan F =np C]hhanu

) >napp Ng”"*e_k C]lhhanu ) O_aja Clhhanu

) ?k]Jopheja ?kiiqjepu ?khhaca =np)GQdhahta =np C]lhhanu

) @a”“n] Dgoa C]lhhanu ) Okgpdanj ?]hebknje] =np Lnkfa_po "
) Cn]_a H]ja Clhhanu Atde”epekjo+O?=LA

) Daljnp kb pda Eoh]j” C]l]hhanu ) Ogo]j Olenepgo Clhhanu

)

G]pdaneja Jknneo Beja =np Clhhanu
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I. City owned
) >]h”~"k] Rehh]ca ]j° Lean ) I_B] "aj Omqg]lna ]j Sd]nb
) >]h~k] Pda]pna ) Jaslknp D]n”~kn
) ?ere_ ?ajpan ?kiigjepu Nkki ) Jaslknp Lean
) ?ere_ ?ajpan Cnaaj ) Jaslknp Pda]lpna =npo ?ajpan
) Bneaj o Nkki ]Jp pda He”n]Jnu ) K]oeo ?kiigjepu ?ajpan
) He~n]lnu >n]j_dao6 ?ajpn]lh HeMnlijngd]he&jkingjepu ?ajpano

Balboa, and Corona del Mar ) >a]_dao

[I. Non-City Owned Venues

>] g >]Ju O_eaj_a ?ajpan ) Jaslknp D]Jn”kn Hgpdan]j ?2dgn_d
?klJopheja ?kiiqgjepu ?khhaca ) Kn]jca ?kqgjpu Igoaqgi kb =np
?knkj] "ah I]n Decd O_dkkh =q)elgnelj u Mqaaj kb =jcaho ?]pdkh
Ajrenkjiajp]h J]lpgna ?ajpan ) Pda Lknp Pda]lpna

N N N N N N N N N N

AtlhknK _a]j ) Nkcano C]n ajo

Bl]odekj Eoh]j" ) OlJca Dehh O_dkkh6 Pda Opq ek
Dulpp Nacaj_u =ildepda]lpna ) Op* =j naso Lnao”upane]j ?2dgn_c
Eoh]j” Pdalpna ) Op* Fliao pda Cnal]p Aleo_kl]h ?¢c
Pda He k Pda]pna ) Op* I]ng"o Lnao”upane]j ?2dqn_d
Jaslknp >]Ju ?kjoanr]j_u6 Lapan Qld]jmue_d]Jah " =hh =jcaho Aleo_
Muth Interpretative Center ) Oa] O_kgpo

) Jaslknp @qgjao ) Odani]j He~n]nu ]j° C]n ajo

) Jaslknp D]Jn”kn Decd O_dkkh Hk]po

Auditorium
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It is clear from the input that was received Amqg]hhu eilknp]jp s]Jo pda lan_alpekj bnamqga _ _ _
CA31 Public and Private Sources: Support the e orts of non-pro t, private and

throughout this process that the citizens of cited by residents that the City has not previously community organizations to apply for public and private grants and promote
Newport Beach take enormous pride in their  prioritized arts and culture in a substantive way donations to support arts and cultural activities (Imp 43.1, 43.2, 43.3)

_kiigjepu ) bnki epo o_aje_ "a]gpandjthapdoav ik aro appropriate time to do so.
of coastal living to the gorgeous weather and A desire that was expressed consistently was
desirable amenities. Many cited how Newport to balance the development of more oices and
>a]_d naplejo ] oi]lhh)pksj baah reaiddmiialanitswitlegpaces dedicated to arts and
village structure and how its picturesque and culture uses. In addition, residents applauded

CA35 Funding: Provide funding for the arts in Newport Beach (Imp 43.3)

--Citations from Chapter 9, City of Newport Beach General Plan

bneaj hu d]ln”kn oapo ep ]l]np bnkaokp thamghlght whia isj unique to Newport Ep d]Jo 7aaj sahh) k_qgiajpa pdTpe vpldeof dripand culture to the residents of
California coastal communities. Beach and move forward with an arts and culture contribute not only to the quality of life of a Newport Beach was strongly validated through
agenda as a sign of cultural maturity as a City. community but to its economic health. That is  the input received over the course of this study, as
When asked about the challenges facing the why cities across the nation believe in makingan s]o pda _kiigjepu”o |[ni "aheab ej j
?epu pdana sana oaran]h _kiikj] pAlaihokb Bedaopoaj na_kiiaj Jpekjo nabano pk pdestmentintheirartsand culture infrastructure. of increasing its investment in the sector.
there is a struggle to nd the balance between _kiigjepu"o ejlgp ]j° _epao _gnnajp ?epu |khbB Newport Beach, the nonprot arts and culture
growth and protecting the quality of life that as it applies to that topic. Each recommendation oa_pkn _kjpne~rgpao kran 1, iehhek| @kapdkdyg mdka ]A_kjkie_Eil]_p o
makes Newport Beach such a great community. contains next steps which are intended to economy and there are over 800 arts and culture pda 2, h]lncaop Q*O* _epeao ejr
Changing demographics and the need to adapt provide actionable strategies to move forward related organizations and businesses employing ]j° _qghpgna ]Jp ]j ]Jran]ca atlaj ep
are potential worries, but some people saw arts  with that recommendation in the short term. almost 3,000 people within the City limits. Overall per capita, while the City of Newport Beach
and culture as a means to overcome them and to in Orange County, the creative sector contributes  currently invests in its own arts and culture at a
unite neighborhoods. -1 "ehhekj pk pda a_Kkjkiu( ailhkulk aobkqglpakdh kb .*4- lan _]lep] ki

workers and generates nearly $700 million in tax  the general fund. If the City were to fund the arts
revenue. (See Economic Impact of the Arts section faat the average spending level, it would increase
details and sources.) its General Fund investment to $661,681.

Sage Hill High School

Public Survey Resultslow important are arts, culture, & heritage in your life?”

Very important
Okiasd]p eilkn
Okiasd]p qjeilkndl]jp
Very unimportant

Unsure
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Dksaran( _epeao pule_]hhu Inaban lpkeqpped @galknetpinhok _kjpne”gpa pk pda iet*3kn - -
of funding mechanisms to address dierent at]lilha( pda Jaslknp >a]_d =npo Bkqj ]Jpekj( 2 EStab“Sh an approprlately Staﬁed

elements of the local arts and culture programs ] jkjlnk|p 1,-$_%/ kncl]jev]pekj bkgj a’ ej ‘ Division of Arts and Culture
they seek to support, and Newport Beach has -553( lhJuo ]j ] fgqj_p nkha pk pda ?epu"o =npo

already begun moving in that direction. Thus, Commission and primarily raises modest funds N 7 N

ej " epekj pk pda Cajan]h Bqj ( Jakllomplkmj dda ]jjqlh ?kiiecoekj"o =np ej pda oa.er.aJ)lal an _.epu ka Jaslknp *adrder te mgeo full advant.age ofopportunltlles.\
aop]rheoda’ ej .,-/ ] 2kqj_eh LkheLln@)Alde®eqeig Inkcn]i* =hpdkgcd ep eo ] r]%%rrémlssmn has been in place since 1974. The pd]p Jneoa sepdej pda nacekj ]j
B N N . . . commitment of the current commissionersre ects  time arts sta member would prove invaluable.
=npo ]j ?ghpqgn]h B] _ehepeao Bgpn(ibutg ko the artspin]the community, the

portion of developer fees to fund arts and culture Bkqgj ]pekj eo jkp _]lI]*"ha kb Inkre ejc pda hatpgpghestmotwesforservmg:apassmnforthe 'Iju oi]hh ]j" ie )oeva  _epeao ej p

infrastructure (capital) and a portion of the of resources needed to sustain a robust arts and arts, the desire to be part of a creative team that see value in allocating some of their resources to

Pkqneoi >qoejaoo Eilnkraiajp @ e @piue epoldoyji Newport Beach, is taskeq with bU|Id|.ng a unique cultural fu.ture the r.urfng of profgssmnal. sta members_ Wl.th
. . : . for the City, and excitement at the opportunity to specialized experience in arts coordination.
designated for possible use in funding arts and

. . . integrate the arts with both the community and (Information from a representative sampling of thes
culture programs. It is critical to consider these _ _ _ _ N _ _

the beautiful environment. The commitment is cities may be found in Appendix A.)
funds as part of a complete budget for arts and

culture and carefully designate their allocation to especially meaningful to the commissioners given

. . - . the recent building of a Civic Center and the new
address programming, facility and administrative

sculpture garden. NEXT STEPS:

needs.
A) Review current job description (see
Ej pda IJop( pda ?epu d]Jo d] ] bqgRhpgndika) fkrpegiekand salary level with
of Arts Coordinator. Most recently, these goal of lling the position of Arts Manager
NEXT STEPS:

responsibilities have been delegated to the Library with a highly quali ed candidate by the start
Oanre_ao @ena_pkn* >]Joa kj baaitje 2015 heék scql desar.
creative community, the level of collaboration

A) Prior to the 2015-16 scal year budget process, form a task force to review the City’s current
arts funding formulas and policies and make recommendations for levels of funding suitable
to meet current needs and future aspirations. This would include recommending the use of

_ - _ . : _ - 5 required to leverage existing opportunities, as B) Study and consider placing arts and
SiE@pele eken_ge [k B o bkl pee 2eplto Sajamlin Bl JE S Lt ER k\gvéﬂ-gshexlpl%rheenevkll in'T:ti%\fi\//és and partnerships, culture within the City department that is

A _ s - . : : : S ©
$Lq .he_- : npo_lj .th_qn]h RSt L LRl ~ a0 €jaoo E'lnvhl[?e'q%frga@ir?v(e)é?rﬁeenﬂﬁe1<8eriencedhuman most aligned.
well as identifying additional potential sources.

resources best accomplished by establishing a

_ _ _ bghh)peia =npo I]j]Jcan lkoepekj* ©)jlstla pre Rigrhfon @n experienced outside
B) Approve a multi-year commitment (3-5 years) to approve project budgets that exceed more

S this position should work across departments consultant to work closely with the Arts
than $100,000 annually such as the Sculpture Exhibition in Civic Center Park. Oq_d ] Ikhe _u . .
- _ _ - to achieve the economy of scale oered by Manager and Arts Commission on the
WOl.J|d allow for an e_|C|ent and e ective planning process beyond the short timeline a orded by collaborating with Library Services, as well implementation of the Master Arts and
CAGI VR e as Recreation & Senior Services to align and Culture Plan recommendations.

support quality programming and to provide
ej_hqgoera ]Jnpo atlaneaj_ao pdnkqgdd kgipblipldtae Pegessaoy budget resources
parks and neighborhoods. to accomplish these steps.

C) Establish a clear working relationship with the Newport Beach Arts Foundation that serves
their organization as well as the goals of the Arts Commission in order to align e orts and
expectations.

D) Solicit the involvement of prominent Newport Beach arts philanthropists to support the
creation of a new venue.
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3. Establish arts-friendly City policies

NEXT STER&m a task force to address policies
of the City and make recommendations including:

Newport Beach is currently home to
several well respected arts organizations
that could serve the citizens in a more

impactful if City policies were ) Ola _e| cqge ahejao “u sde_d ]] knc]jev]pek] k%AsA
adjusted to accommodate their needs individual quali es for special policy designation

1i" pkkg ejpk ]__kagjp pdaen op]pgo ]Jo jkj) CA3.2
Ink|po* Oq_d lkhe _eao skgh  ]JhoBameojghy_pekj kn slerano kj qoa kb b]_ehepeao “u
that Newport Beach welcomes new arts Jnpeopo ]] Jkj)ink|po k{anejc Inkcn]io bkn pda

and cultural partners from outside City public, including establishment of a budget of

boundaries. ej)ge)] naokqgn_a |hhk_ Jpekjo pk ] _kilheod pdeo

CA13

way

Citizens feel the number one roadblock

Among these policies are more favorable ) Atlhkn]pekj kb Ikhe u pd]p sehh ola_e|_]hhu 4% j&£ngaging
najplh baao ]j° opnalihejejc kb bqtesihleywinogkosaace for artists
Ink_aooao ]j ( sdana Jllnklne]lpa( ?epu _k)

sponsorship of certain activities in order
to remove nancial and logistical barriers
that currently prevent a more robust
schedule of arts programming in Newport )
Beach. In addition, policies should be put issues for arts and culture events

in place to create opportunities for local

use

Aileh

artists such as a local panel that chooses ) Lnk_aoo pk ej_hg a Inkikpekj kb
display of art in city buildings and outside olkjokna™ ]npo ] _perepeao ]j arajpo e€j
spaces throughout the City. A task force generated communications (as outlined in

could address policies that also include Na_ kiiaj Jpekj 0%

Beach arts experiences is a lack of
communication and information. The
) Lnk _aoo bkn ‘aoecjlpekj kb klaj ol] _a bkn _ qhnyebgmof residents who are unaware
of arts organizations that call Newport

Beach home supports this outcome. To

Lnk _aoo pk ] 'naoo Ilngejc ]j° pnljolknp]pekjeo_kran Jnpo k{anejco( 25! nahea  Kj

jkpe_ao( 22!

]li° 13! kj kjheja oaln_dao* Pa) djklhkadwejc | iJgejc na_kiiaj |pekjo k
jkj)?epuin all its current forms is critical to

2 e psygeessfully promoting the programs of

the City as well as its arts organizations.

4.Develop a 21st century arts and culture commurdatio

Promotion of Cultural Arts: Build public awareness and encourage participation
in the City’s arts and cultural activities (Imp 4421, 43.2)

Cultural Tourism: Promote cultural tourism in Newport Beach to attract visitors
and tourists interested in cultural events (Imp 43.1, 43.2, 43.3)

Volunteer Opportunities: Promote and support volunteer opportunities for
public involvement in arts and cultural programs and events (Imp 43.1, 43.2, 43.3)

--Citations from Chapter 9, City of Newport Beach General Plan

NEXT STERStm a sub-committee of the Arts
Commission together with local marketing
professionals (both arts and non-arts organizations),
Visit Newport, and other City departments, to
recommend the appropriate strategies to provide
residents and tourists alike with easy access to arts
and culture o erings.

in  more Newport

kj skn’ kBReddngpeahded strategies will include:
layered communications and marketing approach that
includes print publications, technology and signage.
) Ar]hglpejc ]j° ilgejc na_kiiaj Jpekjc
coordination of marketing e orts with other City

designating open space for cultural use, Ej .,,0)1( pda =npo ?kiid&parrkgnts engaged in arts and culture o erings.

parking issues and shuttle transportation produced and distributed a Newport ) Bkniejc ] opn]pace_ I]npjanodel sep

as well as standards for new architecture >a]_d ?qghpgn]h =npo Cqe ®@at]|pclupesa Newport Beach TV and using an

in the City. recommendation of a marketing and established web platform to receive a potential direct
lqgrhe_ nah]pekjo oq~jSeeiiepmaa bnki Ol]lng K?2*

Appendix F) This guide featured all
the organizations that called Newport
Beach home and was valued by the )
hospitality industry as a tool in serving
A similar guide might

their guests.

) Aop]*heodejc ] baa ~]_g ia_d]jeoi ]p

via an app for smartphones.

E ajpebuejc ]j° na_kiiaj ejc gau ]
hk _]pekjo e ajpela’ bkn s]Ju)|j ejc oecj]
to the arts policy task force.

be considered for online and print

publication.
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\ 5. Develop a multi-faceted arts and culture proagnam p

—————

CAl14 Events and Programs: Encourage the continuation and expansion of cultural
arts events and programs such as festivals, seminars, workshops, concerts in the
parks and community cultural festivals. (Imp 43.1, 43.2)

CA33 Additional Resources: Utilize cultural resources outside of Newport Beach.

Continue to promote the Newport Beach Sister City Association and other
cultural exchange programs (Imp 43.1, 43.2, 43.3)

--Citations from Chapter 9, City of Newport Beach General Plan

5.1 | Expand support for City-sponsored 5.3

arts programs

5.2 | Develop unique programming
and signature events

The public is mostly familiar with and
supportive of the programs being o ered by City
departments. Many speak of these programs in
glowing, a ectionate terms and wish to see them
continued.

Increase the amount of funding available to
support existing programs. Currently, the arts
oqllknpa * Jaslknp >a]_d Behi s]okiieooekj d]Jo ] oilhh ~gq cap kb
mentioned frequently as a signature event, as direct grant support to organizations that serve
sahh Jo pda Jaslknp Dulpp ?kj_anp Oaneadhgcommunity of Newport Beach. This support
F]vv Baoper]lh* Pda Jaslknp >a]_d >k]p L]ndgnabe bolstered through favorable City policies
was also highlighted as an existing event which oq_d ]Jo baa)s]era kn baa na' q_a’
?ere_ ?ajpan ?kj_anpo could be a springboard for an imaginative and marketing support, etc. as well as contracting for
=np ej pda L]ng gjemga)pdaia’ ]Jnpeope_ aj a]rkn(
O_ghlpgna Atde”epekj ej ?erejkpdpmannlajngb pda _epu* Sdaj >]1h~k] Pda]mstaunentalensembles, dance groups, and choirs.
He”n]nu ha_pqgnao ]Jj Inkcn]i@ansformation into an arts center is completed, Arts organization representatives expressed
Od]gaola]jna ~u pda Oa] there is additional potential for a signature event enthusiastic support for working together to grow
Reoq]h ]j" lanbkniejc Jnpo _hlopaedjpnej hg ao AtlhknK _a]j ]j° >]h~k] L]ragts and cultural o erings in Newport Beach.
youth and seniors at community centers & Pier. If a large signature event were to be held in Among the ways suggested is collaborating on
) Fgnea =np Atde”epek]j a park, community members suggested rotating a community calendar that e ectively features
the location in order to maximize accessibility for arts and culture in order to make the community
all residents and minimize its impact upon any aware of all the opportunities that take place
single neighborhood. throughout the year.

There are already key signature events happening
in Newport Beach, which should be better
Baoper]h

These include:

SN N N N N N

NEXT STEPSiold a facilitated Arts
Commission retreat to carefully examine the
range and type of programs being currently
o ered and set priorities for future program

plans.

NEXT STERGS&ivene arts organizations and
artists in Newport Beach annually to gain
input on plans and priorities and establish
collaborations.
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| Expand direct and indirect support fér4
Newport Beach arts and culture organizatiggsential arts and culture partners

| Engage other Newport Beach venue:

There are a number of venues as well as arts
organizations that should play a role in creating

.thé¢ cultupek fabeic af the City through purposeful

opn]pace_ Ilnpjanodelo* Bkn ejop.
Theatre Arts Center has previously hosted a
_deh ' naj"o pda]pna _kil]ju ]Jo sal
Riaywarighis bAllianbee pTha orew Coastline Art
Clhhanu eo odksejc Inkieoa ]Jo ] s

Ikooe”~huejpiepu lanbkni]j_ao “u nacekj]lh mitdtherarganikatibng. Other potential partners

]na jkj)pn] epekjlh rajgao oq_d
ej_hqg ejc Op* Ilng"o ]} Op* Fliat
og_d ]Jo B]Jodekj Eoh]j ( reoepkn ]
hega pda Jaslknp >a]_d Dulpp 1]j
cinemas, like the Big Newport and Island Theatres,
conference venues, like The Port, and commercial
entertainment venues, like the Lido Theatre. They
should be invited to participate in meaningful,
dkheope_Ih]jjejc bkn pda "arahkli.
arts and culture life.
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5.5 | Build partnerships with regional arts and cultugah@ations

Many residents travel just outside the city to take NEXT STEP&stablish an on-
advantage of the o erings nearby. The City should pursue going steering committee
partnerships with some of the outstanding regional arts with representatives from arts
kncljev]pekjo ej Kn]jca ?kqjpu ]j  OkqpdampnZzhhab knd efther potential
to bring unique cultural experiences into Newport Beach. partners to explore and implement

Oq_d k{anejco iecdp ej_hqg a $ejbkni]j_mdlérsties|hat plastrengthen

ha_pgna+ aikjopn]pekjo% "u sknh’)_h]oexiging @mgm@mhing aajhdu create
residing in or scheduled to visit the area, or the opportunity innovative proposals for new
for these artists to break ground with new work or engage creative ventures.

with audiences in outdoor environments.

Grace Lane Géll

0
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| 6. Refine the City’s Public Art Policy

——

CAl1 Public Projects: Encourage the incorporation of public art in major public
projects that enhance the City’s community character as well as its built
environment, through public art donations, and working with local artists,
students and community groups to create public art projects. (Imp, 40.1, 43.3)

CA1l1l2 Private Projects: Encourage the incorporation of public art into larger commercial
projects that enhance the City’s community character as well as its built
environment (Imp 2.1)

--Citations from Chapter 9, City of Newport Beach General Plan

Pda ?epu ?kqgj_eh ] klpa  Lkhe_u E)5 ]j° E)--
ej -542 nac]n'ejc =np ej Lgrhe_LREXdSTEPSda
acceptance of donations of art to the City. These A) Resume the Art Site Suitability Process

policies address the responsibilities of the Arts (Appendix G) addressing the following:

Commission in advising City Council on the ) Ajc]caiajp kb gau op]Jgadkh ar
selection of art pieces as well as placement at ) Aop]*heod ogep]”ehepu _nep:
appropriate public sites. These policies are further ) Ejrajpknu lkpajpe]lh hk_]pekjo

atl]j"a” ej Lkhe_u E)-/( sde_d _na]p aevajudiigfdne ranking

=npo ]j° ?ghpgn]lh B] _ehepeao Bqgj *)lkop)mabajlmiku aocoo bkn oepa os
pda =npo ?kiieooekj aop]®heoda’ ]]jdesigpre@eepa

Ogep]*ehepu =" Dk_ ?kiieppaa ej .,-0 pk ar]l]hg]pa

pda ?epu”"o Iqrhe_ hk_]pekjo bkn pd&evliey taeagpstikd Public Art Policy,

public art. That work was suspended in order considering national best practice, that

to allow this Master Arts and Culture Plan to addresses the following:

|[nop ”“a _kilhapa* Dksaran pda Ink=ad&ko)ckienc og”) Kkiieppaa pd]

moving forward is fully outlined and has been ej gopnu InkbaooekjlJho Jo ] )dk

incorporated into the next steps (See Appendix A.2 ) Aop]”heod ] o_da gha "~u s

and 3) is conrmed and projects are considered
Naukjs pda O_ghlpgna Atde”er

There is de nite interest in bringing unique, Center Park

interactive, public art experiences to Newport
Beach to help distinguish it from neighboring
cities. Interactivity of public art in surprising
locations is especially appealing to residents.

) Oqoplej]*ehepu kb pda O_qghl
in Civic Center Park

) llejpajli_a ]j° _kjoanr]pekj Ih]
) @a]__aooekj kb ]Jnp skng
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CA21 Facilities — Explore opportunities to accommodate current or emerging cultural
arts programs within existing and new facilities by working with community
groups for sharing of performance and exhibit space and considering the
potential for new facilities (Imp 9.1, 43.1, 43.2, 43.3)

CA22 Shared Venues — Continue the use of shared exhibit space for the display of arts
exhibitions such as the Central Library and City Hall (imp 9.1)

--citations from City of Newport Beach General Plan

A strong desire was expressed repeatedly NEXT STEPS:

throughout the process that there be a bold and A) Conduct a needs assessment of
gjemqga ol]_a _na]pa’ bkn pda ]npodrganiyaticns hieat Alould make this venue
seat venue was the highest ranked possible use = their home.

for a parcel of land at Orange County Museum - :
B) Conduct a feasibility study of potential

of Art that will be vacated when it makes its " q " bt
bgpgna ikra pk Oacanopnki ?ajpanSIESkr‘lan ICE]gw:orrﬂeoor more Sles_ m!g

. ; . ﬁdd;\es this recommendation. Potential sites
ej] ?kop] lao]* Pda ?epu”o ?ajpn]h e*n|nu( se 1

. . . . that have been suggested include but are not
venue contiguous with the Library itself, was also

identi ed as a potential site.

limited to: >]jjejc N]j_d jatp pk ?k]Jopheja

The City is at the start of planning the renovation The publicis aware of manyissues, especiallytra ic
and use of the historic Balboa Theatre, which has and parking, which could prove a roadblock to
reverted to its control. There is a general concept programming that seeks to attract large numbers

in place that would involve o ering classes and bnki kqpoe a >]h”k]* Naoe ajpo at
events that would serve the community as a to see the facility serve the community in a variety
ighpe)lgnlkoa _ghpgn]lh _ajpan* P dfavays| kithpthe ragHebt ranked programs being
addressing this venue is validated by the fact that Im and movie events closely followed by live
residents felt that Balboa was an area of the City performances and creative community events.

that most needed and could be most positively  (See Appendix | for results of Balboa Theatre potents
aected by revitalization e orts through the audience survey.)

]Jnpo* Sepd AtlhknK _al]j Jo ]j lj_dkn( 1j 1]

potential parking garage under discussion, this

is a great opportunity to collaborate between the NEXT STEPGSarify the role of the Arts
"allnpiajpo kb He”~n]nu Oanre_ao( Chamissiojhp ek p Strategic partner in the
Oajekn Oanre_ao ]j pda na_kiiaj aiew asns fopBalboa Fine Arts Center and

division. collaborate with Recreation and Senior
Services to contribute to the success of the
project.

=np Clhhanu( pda knecej]lh IJngejc hkp kb ?ajpn]h

Araj eb pdaoa IJnpe_qh]n hk_]pekjojsLijkRe sthafd? drange County Museum
for this purpose, it was clear that there is a widely

the City. In addition, creative spaces that provide

the arts community as well as businesses with C) Evaluate the potential for collaboration

a ordable meeting spaces were ranked highly. with Newport Theatre Arts Center with

Oq_d ] ol]_a _kgh® oanra ]Jo dkia pk€p@Eny &h fgipyating the space and

Lecture series and other programs, as well as = diversifying the arts experiences o ered at

Inaoajp]pekjo ~u pda Jaslknp >a]_dt@eeVﬁmuB\é/@IEQrﬂtﬁ(‘(tingitsrichhistoryof
?k]Jopheja =np Clhhanu( >]nkmga FEBBUNDEBEIER r]h (

Dap_dejo ?kjoknp( ]j° Okqgpdanjp2lhghk@iekne appropriate  City

?deh'naj"o ?dknqo* lqoe_ cnkqlo ghJdpfueddifbrk with the Museum to
would be strong partners and be compatible with explore the future use of its land.

Library programming and the Newport Beach

Behi Baoper]lh* Ep skqgh' ]hok "a I-;l)”ﬁgtpf,i]vgl}/pgjl Ilpp(he commitment to
consider classrooms and artist studio space as Council Policy I-13.

part of such a plan.
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kb =np I]n_ah( pda ?epu Qpehepeao U]ln  ]p
felt need for this speci c size venue somewhere in kb -2pd opnaap( kn =n“ahh >k]p U]n *

Public Survey ResultMost desirable use for new creative space”

RANKING USE

= /1,)oa]lp }ate™ha pda]pna ol] _a pd]p skgh  ¢an
1 community programs (chosen as #1 by over 50% of respondents)

A Center that is environmentally sensitive and architecturally
unique that combines the arts and sciences

2

?na]pera laapejc Ol] _ao+Napna]p ?ajpan ]Jr]eh]”
3 ohe ejc o _]Jha bkn jkj)Ink|po ]Jo sahh ]Jo *gqoejjlaoc
4

Artists studio space open to the public with exhibition space, class )
room and small recital space
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7.3 | Evaluate and establish location for a Creative Teen Center

Naoe ajpo baah pd]p ukgjc ] ghpo ]j°
more attention and services through arts and culture.
Teens expressed pleasant memories of attending classes
when younger but were unfamiliar with anything the
city is currently o ering. Their general impression was
that the city is lacking in arts and culture. Interestingly,
they most cherished the older neighborhoods of Corona
del Mar and Balboa because of their more eclectic,
friendly and artistic community feel.

The desire for a creative teen center was de ned as a
“safe cool place” to hang out that stays open later than
9 p.m. Teens currently gravitate towards University

Pksj ?ajpan $jaln Q? Enreja% kn
shopping districts like The Lab and The Camp in Costa
Mesa. They are able to walk around, feel safe as if in
their own “pod”, and the places feel intimate, cool,

Ad hijlfcam okbadaprakilkjajpo pdlp _]j
incorporated into a newly developed teen

center include: Open Mic Night for teen
performances in various genres including

music, spoken word and comedy; state of

the art digital design studio; Immaking,
photography  and  creative  writing

workshops. A planned new City community

center in West Newport has been identi ed

as a potential venue that could incorporate

plans to accommodate the needs of teens.

1hIgEXT] Pé F&Fupuateahow to serve

teens more
speci cally on:
) Aop]*heodejc ]

e ectively  focusing

jas paaj _ajpan

Jnpeope_]j° aJou)ckejc* Pda jaa  s]o bqHpidandatlhna@iess and creativity
as a place to create, as well as experience art where food
trucks were welcome or there was a café.
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component at existing venues such as

Newport Coast Community Center

li Op* =j"naso ?dgn_d

) Nareas ateopejc Inkcnl]iiejc bkn
opportunities to include programming

for youth or student rush tickets

) ?kjoe an pda
young adults with the addition of any

new program or facility

) Ejrkhra nalnaoajp]lpera paajo e€j
planning process

e
Ldkpk6 O]Jca Dehh Decd O_dkkh

jJaa o kb paajo ]j°

- 8. Animate existing City parks, beaches and ot
& public spaces with unique programming, signati

N . .
: events and neighborhood festivals
Although residents expressed a great fondness for
the Civic Center as an arts venue, they alsodid not =~ NEXT STERSlaborate across departments
want to lose sight of what could be experiencedin 0 include and support potential unique
their neighborhood parks. programming in city parks and beaches and
evaluate infrastructure needs.

When asked to rank potential programming,
residents chose high quality live performances,
followed by public art gardens, tness trails,
and community arts showcases. Additional Shakespeare In the Park
suggestions included a traveling puppet theatre i
[Ifalnejc ej ighpelha Ilngo( Ikl)qgl ]
ik"opuha lanbkni]j_ao( $7]ppha
and a portable gra iti wall to engage youth. They

$ 0 % were intrigued by interactive public art when

shown visual images of actual installations, but
did not rank it highly in the written survey which
did not include visual images.

Arts organizations and schools are interested in
exploring outdoor venues across the city, however
pda ?epu”o I]ngo ]Jna jkp _gnnajp
adequate staging, sound, screen, projection and
often lack su icient parking capacity.

pda Oqccaopekjo pk okhra ejbn]opfyg
included evaluating the purchase of a portable :

for their ability to easily accommodate an
kgp kkn ~gehp)ej Jildepdalpan*
in the infrastructure that could be used by arts
organizations and schools would provide many
more opportunities that bene t the community,
especially youth.

Newport Beach Master Arts & Culture Plan | Page 34




9. Establish key partnerships that support artstemluca 10. Include aesthetic considerations in City proces

- &« which review and approve public and prive
CA15 Arts Education: Partner with the community to encourage and strengthen arts development of the built environment.
education for children, youth, adults and seniors in the City. (Imp 43.1, 43.2)
--Citations from Chapter 9, City of Newport Beach General Plan Outstanding design and functionality are the hallmarks of
great cities, and the City of Newport Beach has a ne example NEXT STERSview existing City
of thatin its new Civic Center. Large or small, public facilities planning approval processes to

The education community nds importance in exploring

1i* aop]rheodejc ogroplipera sej)se] |l]\lIEB(]-I<::l STERS, ei projects, public works projects and private development o er identify and establish appropriate
the arts with the City. By working together, Coastline A) Appoint a City sta Liaison and pda ?epu pda kilknpgjepu pk opnera bkn SKIFAT) Ih]eI6Uea BIe | By s
2khhaca( Jaslknp)lao] Qjel ;\ O dkkh 3 eAisn Eoppisgioner who  wil allowing for appropriate input by arts and design experts and design experts at the earliest
I.n erlpa o dkkho hega OJca De hh ( DI r?XQJLfﬁte@ﬁra_'(eg@]QPpgﬁtunities and in the community at the earliest possible conceptual phases possible conceptual stages.
DIhh( pd a_ Ikjpaookne O _dkkho ]j° Kp H%llﬂboéﬁtia“ WB%WN%E‘ and public of public facilities and infrastructure planning, the City can

L schools. Speci cally this liaison will ensure that its highest aspirations for the built environment

organizations can address access, cost and convenience

of arts o erings. This can range from class o erings and serve the Newport-Mesa Unied are achieved. These include everything from buildings to
d]j‘o)kj Inpo ajclcaiajp bkn Jhh ]ca cnkﬁc‘lhﬁ)ojoD.éSHW% '?HS Commission IlhJucnkqgj amgeliajp( bnki s]Ju)|j ejc ]j ejpaninapera
pda Inkola_pera qoa kb klaj peia ej pda&en5y BAEpRYE« Y, their signage to bus shelters and park benches.

strategic arts plan for public schools.
(See Appendix H)

though some felt that the City is doing a great job with
robust o erings for youth, many felt that these could
be improved upon in terms of a ordability and quality
kb pda k{anejco* Naoe'ajpo decdhu n]pa % a et fp];pollaboration

role of the arts for engagement and skill building by with Education K-16. Strategies can

youth. They also felt that the City had a role to play in include:

encouraging arts education. ) Dkopejc Iner]pa Jj° Ig*he_ o_
odks ]Joao ej >]j ( ?dknqgo( Op
Reoq]h =npo ]j° @]j_a ]p ?epu r
) Lnkre ejc kllknpgjepeao bkn
and college students to serve as
apprentices

) Ola_e]h s]Jerano bkn qgoa kb
when guidelines are met

) E ajpebu kllknpgjepeao
collaboration on joint events at City

venues or school venues

Newport Beach OASIS Senior C

‘aoecj

\

Southern California Children’s Chorus

- | <

-
-t

6 N]~""aj+Danilj

2
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Newport Theatre Arts Center
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Next Steps

Naoe ajp ]npo Inkbaooekj]l]ho atlnaooa ] opnkjc
helping shape the arts and culture strategies within the recommendations
that have been outlined on the previous pages.

Phase Il of the Master Arts and Culture Plan would be as follows:
) Aop]~heod ]j ajpepu ]j peiaheja pk ikjepkn ]j  ar]tr
protocol established through the Master Arts Plan. This will ensure that the vision is
periodically updated to consider newly emerging art forms or shifting community

needs/preferences.

) ?kjraja ola_e|_p]Jog bkn_ao pkcapdan sepd =npo ?kiie
key City sta in a retreat to identify strategies, priorities and timeline to implement

pda Na_ kiiaj Jpekjo

) ?kjoe an ] "ejc ] dk_ iai”ano pk ] oq”)_kiieppaa kb p

order to bene t from community expertise.

) Qoa ieje)ognrauo ]Jp ]J]hh _epu Jnpo ]j° _ghpgna araj

gather additional feedback where appropriate.

Strong cultural institutions give
people a sense of place, a sense
of volunteerism, and promote
tolerance and understanding.

) Jaslknp >a]_d Naoe ajp
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Recommended Short
and Mid-term Action Steps

IMMEDIATE & ON-GOING BY MARCH, 2015

) ?kjpejga pda _gnnajp Inkpk_kh kb Jhhk _]Jpejc .! kb "arahk|iajp baao e|pk@ar]apkd bj] NeBhlep&naolj [npo _kjoqghp]ljp pk “acej eilhaiajp]pdk]j
reserve fund to be applied to either the creation and support of new facilities or conjunction with the Cultural Arts manager and the City Arts Commission, budgeting up
refurbishing of existing arts facilities [Recommendation 1 - Grow public funding] pk 31(,,, kran ] /)JRdeconhmaraktion 2 - Sta ing]

) Ikjepkn( oqllknp ]j° _khh]*kn]pa kj pda reoekj bkn pda >]h~k] Beja =n|po’¥hjhah] 1@aa o Jooaooiajp kb knc]jev]pekjo pd]p skah  qoa | ]
[Recommendation 7 - New creative space] [Recommendation 7 - New creative space]

) ?khh]”~kn]pa ]_nkoo "al]lnpiajpo pk ej_hqg a ]j oqllknp lkpajpe]lh gjemqga Inkcn]iiejc
in City parks and beaches and evaluate infrastructure needs[Recommendation 8 - Animatg
City parks and beaches] BY MAY, 2015

) Bkni ] og”)_kiieppaa kb pda Jnpo _kiieooekj pkcapdan sepd h
) @aoecj]lpa ?epu =npo ?kiieooekjan ]Jo ] heleokj sdk sehh arlhqg]pa op n|] parceomrrent marketing ana communications strategies [Recommendation 4 — 21st century
and collaboration with private and public schools. [Recommendation 9 - Arts education] Communication Plan]

) Nareas ateopejc ?epu lh]jjejc ]JlInkr]h Ink_aooao pk e ajplebu ]j  aop]™heod JITnKIneJpa
means to ensure input by arts & design experts at the earliest possible conceptual stages.

[Recommendation 10] BY JUNE, 2015

) Nareas ateopejc Ig®he_ ]Jnp lkhe u ][Reqgdmhpeadhbon®a Pablic Art
Policy]

BY JANUARY, 2015 ) Naogia =npo ?kiieooekj oepa ogep]”*ehepu _kiieppaa skng p|k

) Lnekn pk pda .,-1)-2 |o_]h ua]n ~q cap Ink_aoo( bkni ] pllog bkn_a pk ngprggpgia@éoée)ﬁr’gbgigmgrinstallation of art. [Recommendation 6 - Public Art Policy]
current arts funding formulas and policies that can make recommendations for levels of

: _ ne ! _ ) ?kjraja Jaslknp >a]_d =npo knc]jev]pekjo pk dahl ejbkni Inkc
funding suitable to meet current needs and future aspirations. [Recommendation 1] steering committee. [Recommendation 5- Multi-faceted Program Plan]

) Nareoa ]j lkop pda knecejlh NBL pk |[hh pda nkha kb ] bghh peia ?qghjp)dKih dnmpeophlg]parkn =npo ?kiieooekjano pk Ineknepeva ]j od]l
[Recommendation 2 - Sta ing] plan. [Recommendation 5- Multi-faceted Program Plan]

) >q cap gl pk 0,(,,, rJlhga lan ua]ln bkn ej)gej naokgn_a ]Jlhhk_]pekjo bkn Jaslknp >a]_d

]j° _kiigjepu ]Jnpo knc]jev]pekjo* At]ilhao kb ej)gej ]J]hhk| Jpekjo sehhagailbaa boaa lco
reduced fee use of public facilities, equipment and service personnel as well as signage BY NOVEMBER, 2015
and marketing, and permit waivers. [Recommendation 3 - City policy]

) =jjg]lh Nareas kb Opn]pace_ =npo ]j° ?ghpgna Lh]j

) =hhk_]pa naokgn_ao pk kj g _p ] balJoeehepu kb ]Jr]Jeh]”ha h];" bkn ] /1,)oa]p rajqa
[Recommendation 7 - New creative space]

) Nareas jaa bkn ] ?na]pera Paaj ?ajpan sepRecekimanpepon Danre_ao
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About the Consultant

All children are artists. The problem is how
to remain an artist once they grow up

) L]"hk Le_]Jook

Newport Beach Imagination Celebration ,” | rtS

ORANGE COUNTY

=npo Kn]jca ?kgjpu $=npo K?% eo pda jkj)Ink|p( _kgjpu)se a ]
?kgjpu( ?]hebknje]* Ep d]Jo oanra ]Jo pda k{e_e]h hk _]h ]Jnpo ]Jce
pda ?kgjpu kb Kn]jca oej_a -551* Epo ieooekj eo pk "a pda ha]
participation in, and support for the arts and arts education throughout Orange County.

Arts OC serves as a resource and advocate for the arts community, as a catalyst for
leadership on arts issues, and as a sponsor of programs and services which enhance public
awareness of arts activities and promote the development of the arts and arts education.

Ne d]n Opaej( Ata_qgqpera @ena_pkn

Llp SJuja( @algpu @ena_pkn

Kristina Colby, Program Coordinator

G]naj =dkh]( @arahkliajp ?kjoghpl]jp

Fliea | _=j naso( Opg ajp ?kjoghpljp( ?h]lnaikjp Cn] g]lpa Qjeranc

Arts Orange County
/3/, O* Oqo]j Opnaap( Oqepa -,,( O]jp] =j1( ?=
=npoK?*knc x 3-0*112*1-2, x ejbk<]npok_*l|
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Arts and Cultural Element

ARTS AND

An Active and Vital Arts

Introduction

Arts and cultural activities play an important role in community life and have been a valued
component of Newport Beach for over 125 years. Newport Beach has a wide range of art and cultural
organizations, resources, attractions, and activities that are a source of community pride and
enrichment. These achievements have evolved over time and have been the result of the dedication
and involvement of numerous individuals, groups, and organizations. However, without intervention,
coordination, preservation and promotion, art and cultural activities and resources can easily be lost
through destruction, indifference, or through unintended land use decisions or policies.

The goals and policies of the Arts and Culturpt&hare intended to be a guide for meeting the
future cultural needs of the community. Futuadlestges in Newport Beach require maximizing the
community’s cultural arts potential by coordinating with various community groups, businesses,
agencies, citizens and the City to create an aetlveohesive cultural and arts programs. The
Chapter is intended to serve as a mechanismtdgrating these resources in order to provide
improved and expanded arts and cultacdities and programs to the community.

Newport Beach General Plan



Newport Beach Master Arts & Culture Plan | APPENDIX : A-1 | Page 3 of 7

Arts and Cultural Element

Community Organizations and Programs

CULTURAL ARTS ORGANKTIONS AND PROGRAMS

Newport Beach’s nonprofit arts community includes a broad array of organizations, and a substantial
number of arts programs and activities. Therelieeese range of artistic disciplines and a strong

focus on programs for children and youth. THratgygrant program, the City of Newport Beach
distributes funds to arts organizations on a yearly basis, which enables them to expand their cultural
programs offered in the community. Through its Department of Recreation and Senior Services, the
City also provides year-round educational programs for adults and children in music, dance, arts and
crafts, and drama.

CULTURAL ELEMENT

and Cultural Community

Newport Beach’s arts community also contains various private and nonprofit arts organizations and
arts groups. These groups ineltite Newport Beach Film Festival, Newport Theatre Arts Center,
Baroque Music Festival, Newport Beach Artsdadiom, and the Newport Beach Theatre Company.

CITY OF NEWPORT BECH ARTS COMMISSION

The City of Newport Beach Arts Commission acts in an advisory capacity to the City Council on all
matters pertaining to artistic, aesthetic, and cultural aspects of the City. Established in 1972, as the
Newport Beach Arts Committee and in 1974 énQhy Charter as theelNport Beach City Arts
Commission, the Commission recommends to the City Council ordinances, rules, and regulations as it
may deem necessary for the administration aseérpation of the arts, performing arts, and
historical, aesthetic, and cultural aspects of the community.

The Arts Commission, working with staff in the Cultural Arts Office, provides free or low-cost
programs for cultural enrichment including temporary art exhibits at City Hall and the Central Library,
juried art exhibitions, permanent art collection€itgrfacilities, summer concert in the park series,

arts lectures for the public, cultural festivals, and performances, educational seminars and workshops.

The Arts Commission also participates in the designation of historical landmarks, and reviews design
elements for public sculpture, fountains, murals, benches, and other fixtures.

Newport Beach General Plan
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Arts and Cultural Element

PERFORMING AND VISUAL
ARTS FACILITIES

The primary performing arts facilities in Newp
Beach are those that associated with locZ "
cultural arts organizations and programs. T8
include the Newport Theatre Arts Center and &4
Orange County Museum of Art, which has
auditorium that seats 120 people. Local sc
have auditoriums and other facilities that cases
used as performing arts spaces, such as |
Auditorium at Newport Harbor High School. e e
addition, the Balboa Performing Arts Theale

; ; ; yoshi—Good Friends. Located in front of the Central Library, this
Foundation has plans to rebuild the hISt@HE:nese friendship statue was a gift from Newport Beach'’s sister City

. : . > Ja
Balboa Theater in Balboa Village which will @é)ﬁ%\ki, Japan. It depicts two children embracing and sits on a large granite

approximate|y 350 peop|e_ base with a plaque describing the piece and declaring the citizens of
Newport Beach and Okazaki as friends.

Civic facilities in Newport Beach, such as the

library and City Hall, have exhibition spaces that display the work of local artists. The Central Library
visual arts gallery displays different exhibitiohascaF artists bi-monthly. The library also hosts a
variety of programs for adults, including Sunday musicals, art exhibitions, author appearances, lecture
series, book discussions, and Internet workshops.

MUSEUMS

In addition to the numerous galleries throughouTitiye Newport Beach is also home to a variety of
museums. Located in Newport Center, the Or@ogmty Museum of Art features modern and
contemporary art. The museum houses a permatienti@o of paintings, sculpture, photography,
and changing installations, all documenting California’s artistic heritage.

The Newport Harbor Nautical Museum focuses on industrial and

| recreational history and features local photographs, artifacts, and
memorabilia. Sherman Library €@alifornia History, located in
Corona del Mar, features detailed exhibits on the history of the
Pacific southwest, as well as a public garden.

The Newport Sports Collection Museum, located in Newport
Center offers several educational programs to motivate youth to
stay in school and be active in athletics.

EVENTS AND FESTIVALS

Various festivals and events occur throughout the year in
Newport Beach. Some of these attractions include the Newport
Beach Jazz festival, Concerts in the Parks hosted by the City Arts
Commission, Newport Beach Festival of the Arts, Shakespeare by
the Sea, Balboa Island Art W&aluthern California Plein Air

Newport Beach Film Festival
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Arts and Cultural Element

Painter's Association (SoCalPAPA), yearly c&sled contest, the countywide Imagination
Celebration, and the Newport Beach Film Festival.

LIBRARIES

The Newport Beach Public Library system conslisss Central Library and three branches that
provide a permanent collection of books, periodidhlstia@r materials in addition to hosting events,
lectures, educational programs and other community enrichment activities. The Central Library is
located at 1000 Avocado Avenue and the branch libraries are located in Corona del Mar and the
Balboa Peninsula. The Mariners Library brambich includes shared use with the Mariners
Elementary School, opened in April 2006.

As of 2006, four libraries serve 84,098 activevibers and circulate 1,475,025 items annually. Many

resources are also available through specialized databases licensed to the Newport Beach Public

Library, and with a library account, caadeessed from remote locations 24 hours a day.

Goals and Policies

Participation in Culture and Arts

Goal

CA1l
Active and vital arts, cultural, and literary activities and programs that enrich the community.

Policies

CA1l1l Public Projects
Encourage the incorporation of public art into major public projects that
enhance the City’s community character as well as its built environment,
through public art donations, and working with local artists, students, and
community groups to create public art proj@otg, 23.3, 29.2)

CA1l1l2 Private Projects
Encourage the incorporation of publiciato larger commercial projects that
enhance the City’s community charadevell as its built environmétp 2.1)

CA13 Promotion of Cultural Arts

Build public awareness and encourage participation in the City’s arts, cultural,
and literary activitig@émp 29.1)

Newport Beach General Plan
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Arts and Cultural Element

CA1l4 Events and Programs

Encourage the continuation and expansion of cultural arts events and programs
such as those at the Orange Couniggedm of Art, Newport Theatre Arts
Center and Balboa Theater, as well agalesseminars, workshops, concerts in
the parks, and community cultural festigalp.29.1)

CA1l5 Arts Education

Partner with the community to encourage and strengtherdwacttian for
children, youth, adults and seniors in the (@ify.29.1)

Provision of Physical Facilities

Goal

CA?2
Adequate physical facilities and venuesupabrt cultural art and literary programs.

Policies

CA21 Shared Venues
Explore opportunities to accommodaterent or emerging cultural arts
programs within existing and newlitees by working with community groups
for sharing of performance and exhipiace and considering the potential for
new facilitiegimp 9.1, 29.1, 29.2)

CA22 Theaters
Maintain the Newport Theatre Arts Center and encourage rebuilding of the
Balboa Theatefimp 9.1, 29.1, 29.2)

CA23 Library Facilities

Improve and enhance existing libréagilities, collections, and computer
facilities(Imp 23.2)

Goal

CA3
Establish a broad range of public and private funding sources to support cultural arts goals and

activities.

mNewport Beach General Plan
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Arts and Cultural Element

Policies

CA31

CA 3.2

CA 3.3

CA34

CA35

Public and Private Sources

Support the efforts of non-profit, private and community organizations to apply
for public and private grants and promote donations to support art, cultural, and
literary activitieglmp 29.1, 29.2)

Volunteer Opportunities

Promote and support volunteer opportunities for public involvement in arts,
cultural, and literary programs and ev@mis29.1, 29.2)

Additional Resources

Utilize cultural resources outside @fwgort Beach. Continue to promote the
Newport Beach Sister City Associaticth @her cultural exchange programs.
(Imp 29.1, 29.2)

Cultural Tourism

Promote cultural tourism in Newport Beach to attract visitors and tourists
interested in cultural everftsip 29.1, 29.1)

Funding

Provide funding for the arts in Newport Beéaip 29.2)

Newport Beach General Plan
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ART IN PUBLIC PL.ACES
The City of Newport Beach recognizes the importance and desirability of
enhancing and beautifying the public places within the City, by acquiring and
displaying publicly accessible works of art for the cultural benefit of the City, its
citizens and its visitors.
The City seeks to involve professional artists in City planning and design
projects; to integrate artworks in City capital improvement projects; and to
commission and/ or purchase new artworks for public places.
Public art can include but is not limited to permanent and temporary sculpture,
murals, as well as artist-designed fountains, mosaics and tile work, banners, park
benches and other street furniture, water features, bus shelters, streetlights and
lanterns, kiosks, retaining walls, and/ or hardscape treatments.
The responsibility of the Arts Commission is to:
1. Identify and assess potential Art in Public Places projects and sites;

2. Confer with other Boards and Commissions that may be impacted by the
recommended list of art projects;

3. Make appropriate recommendations to City Council;
4 Participate in the selection of artists for Art in Public Places projects;
5. Plan and oversee the artistic design process;

6 Work with appropriate City Departmenis to ensure correct installation at
the site and long term maintenance and conservation of the art work.

The Arts Commission shall consider the following criteria in making
recommendation for an Art in Public Places project:

1. The aesthetic concept, quality, scale, and form of the work of art, and its
appropriateness for the site;

2, A site that is easily visible and/or accessible to the general public;
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3. The experience, skill and ability of the artist to produce the work of art;

4 The proper medium for the work of art, considering durability against
vandalism, theft and weather, and the safety of the viewer;

5. The cost for the City to acquire, install and maintain the work of art;

6. No art objects will be considered that are mass-produced from a standard
design, are reproductions of original art work, and/or are decorative or
functional elements that are designed by an architect as opposed to the
project artist,

7. Temporary art may be acquired and placed through the same procedures
as permanent works.

E. From time to time, the Arts Commission may submit to the City Manager’'s
Office a list of projects with estimated costs. Said list is to be considered in the
preparation of the next fiscal year budget. Funding for this program shall be
determined by the City Council, and may be derived from the City Art in Public
Places Reserve Fund, Arts Commission events, the Newport Beach Arts
Foundation, private individual, corporate and foundation donations;
government grants, other City funds, and/or voluntary participation by private
developers.

G.  In addition, to maintain the artistic integrity of designated Art in Public Places
sites/works, the Arts Commission shall review any future modifications,
relocation, repairs, and/or replacement of parts or works at these sites. The Arts
Commission shall consult with the original artist if possible or a recognized
expert in the field, and shall then make the appropriate recommendation for
modification to the City Council.

Adopted - September 8, 1986
Reaffirmed ~ January 24, 1994
Amended - May 26, 1998

Amended & Reassigned — April 8, 2003

Formerly 1-18
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FINANCIAL SUPPORT FOR CULTURE AND ARTS

The City Council hereby recognizes the importance of promoting culture and the arts
within the City of Newport Beach. A number of individuals and groups, such as the
Arts Commission and Friends of the Newport Theatre Arts Center, have been
organized with the express purpose of developing and promoting culture, theatre and
the arts.

The City would compliment these efforts by establishing a Reserve Fund tor Culture
and Aris that can be used for a) developing a master plan for the promotion of culture
and arts; b) acquiring land and/or the construction of facilities to promote culture and
arts and; ¢} instituting other cultural promotion projects.

The sum of $55,000 shall be provided each year for specific cultural or artistic planning,
promotion and/or construction projects as approved by the City Council. It is the
policy of the City of Newport Beach that expenditures from the reserve fund should be
matched equally by the community in the form of contributions and donations.

In regard to the City's roll in financially sponsoring art and cultural events, the City
Arts Commission shall review all programs and requests for support from arts groups.
The Commission shall forward its recommendations for funding to the City Council for
final approval. Any appropriation shall not exceed 50% of the Arts Commissions'
annual budget. For the purpose of this policy, arts groups shall be defined as those
inveolved in visual, musical, theatre, dance, crafts, performing and literary activities.

The following priorities shall be considered by the Commission. The order of
preference for granting support shall be as follows:

A.  Local arts groups lecated within the City and offering programs to City
residents;

B. Regional arts groups located in Orange County and offering programs to City
residents; and

C.  Arts groups located in California and performing or offering programs to City
residents.
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Groups not offering programs or services to local residents shall not be eligible for
support from the City.

Adopted - May 11, 1981
Amended - November 14, 1983

Amended - January 23, 1984 B.

Amended - March 28, 1988
Amended - October 28, 1991

Amended - January 24, 1994 C.

Amended - May 8, 2001
Reassigned — April 8, 2003

Formerly F-20
Formerly I-12
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DONATION OF ART TO CITY OF NEWPORT BEACH

The City of Newport Beach believes that art placed in public sites or in public
buildings increases the aesthetic appeal and beauty of such public sites and
buildings, and of the City in general.

All proposals for donations of art to the City shall be reviewed by the Arts
Commission for recommendation to the City Council.

The responsibility of the Arts Commission is to:

1. Confer with persons who have offered to donate art to the City, informing
them of the donation pelicy, including criteria for accepting artwork and
the scope of the approval process.

2. Advise the City Council of the artistic merit and value of paintings,
sculpture, drawings and other art offered to the City as donations.

3. Advise the City Council regarding appropriate public sites or buildings
for display of such art, in conjunction with the City Comunission and/or
Department which has responsibility for planning or maintaining the
proposed location.

The Arts Commission shall consider the following criteria in making a
recommendation for accepting a donation of art to the City:

1. The art should be an original creation, and be of the highest quality and
level of artistic excellence.

2 The art should add significantly to the balanced inventory of the City’s
collection, representing a variety of style, design and media.

3. The donor should complete a standardized donation form.,

4. The art should be of satisfactory physical condition, be sufficiently durable
as to not be easily damaged or destroyed, should not require restoration
or extensive long term conservation, and should be of a physical size and
weight that it can be managed in storage, transport and public display
without difficulty.
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5. The art should be consistent with and relevant to the civic interests and
broad variety of tastes within the Newport Beach community.

E. A donation of art to the City must have a majority agreement within the Arts
Comunission prior to making a recommendation to the City Council.

E, Art accepted into the City collection is done with the understanding that the Arts
Commission reserves the right to place the work on public display on either a
permanent or temporary basis, and to store the work when not on display. No
gifts will be accepted with the understanding that the art will be displayed in

perpetuity.

G. Art being considered for donation to the City Art in Public Places Program must
conform to the tenets of the approved Art in Public Places Policy.

H.  The City does not provide valuations or appraisals of art being donated to the
City. The value of a work should be presented by the donor to the City at the
time of donation. It is the responsibility of the donor to furnish a valuation to the
appropriate government tax agency.

L The City shall assume all intellectual and photographic property rights to art
donated to the City.

Adopted - February 24, 1986
Reaffirmed - January 24, 1994
Amended & Reassigned - April 8, 2003

Formerly F-23
Formerly 1-13

Newport Beach Master Arts & Culture Plan | APPENDIX : A-5 | Page 1 of 3

[-13

PUBLIC ARTS AND CULTURAL FACILITIES FUND

Purpose: The City of Newport Beach recognizes the importance and desirability
of a city-wide public art and cultural facilities program that includes a funding
source for the acquisition and maintenance of permanent art structures and
installations in public places throughout the City including support of capital
construction programs and cultural facilities (collectively referred to herein as
“Public Art”).

Intent: The City Council desires to establish a funding source for the acquisition,
installation, management and maintenance of Public Art without adopting or
imposing new fees or charges. The City Council therefore hereby establishes the
Public Arts and Cultural Facilities Fund and by approval of this policy expresses
its intent that Public Art in the City be funded by appropriations and deposits
into the Public Art and Cultural Facilities Fund.

Public Art and Cultural Facilities Fund:  The Public Art and Cultural Facilities
Fund is the identified funding source for Public Art. With the adoption of this
policy, City Council establishes its intent to deposit into the Public Art and
Cultural Facilities Fund an amount equal to 2% of the unallocated public benefit
fees received by the City after the date of adoption of this policy pursuant to
Development Agreements approved by the City. The allocation of Development
Agreement revenues shall be confirmed by the City Council concurrent with its
approval of the City’s annual budget for the fiscal year in which pub lic benefit
fees are anticipated to be received.

To provide for a future stream of funding, the City Council also desires that a
contribution to the Public Art and Cultural Facilities Fund be included as a
component of any public benefit fees negotiated pursuant to Chapter 15.45 of the
City’s Municipal Code (Developer Agreements) and approved by City Council
subsequent to the date of adoption of this policy, as the same may be amended
from time to time.

In addition, all monies earmarked for deposit into the Public Art and Cultural
Facilities Fund including, but not limited to, monies received by the City from
private individuals, corporate and foundation donations, government grants and
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special appropriations shall be deposited into the Public Art and Cu ltural
Facilities Fund.

Administration of the Public Art and Cultural Facilities Fund: The Public Art
and Cultural Facilities Fund shall be maintained separate from all other City
funds. Funds may be withdrawn from the Public Art and Cultural Facilit ies
Fund following the receipt of Development Agreement revenue and deposit into
the Public Art and Cultural Facilities Fund. The City Council shall review and
approve all expenditures of the Public Art and Cultural Facilities Fund. Prior to
approving an expenditure on a work of Public Art, the City Council shall obtain

a recommendation from the City’s Arts Commission and City staff as to the
proposed Public Art's consistency with this policy. In addition, from time to
time, City staff and the Arts Commission may:

1. Identify and assess potential Public Art projects and locations;

2. Recommend to the City Council funding for the capital construction,
expansion or enhancement of permanent arts and cultural facilities,
museums, historical sites, theaters or performance spaces;

3. Confer with other Boards and Commissions that may be impacted by the

recommended list of Public Art projects;

Make appropriate recommendations to City Council;

Participate in the selection of artists for Public Art;

Plan and oversee the artistic design process; and

Work with appropriate City Departments to ensure correct installation

and long-term maintenance and conservation of the Public Art.

N o ok

Other Considerations : The following criteria shall be considered prior to
approval of a Public Art project or authorization of an expenditure of the Public
Art and Cultural Facilities Fund:

1. The aesthetic concept, quality, scale, and form of the work of art, and its
appropriateness for the site;

2. A site that is easily visible and/or accessible to the general public;

The experience, skill and ability of the artist to produce the work of art;

4. The proper medium for the work of art, considering durability against
vandalism, theft and weather, and the safety of the viewer,

w
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. The cost for the City to acquire, install, insure and maintain the work of

art;

. The degree to which the facility will provide cultural enrichment,

historical understanding, educational value, or facilitate performance art;

. The value of the proposed facility in the economic, cultural or

neighborhood revitalization of the City and the particular neighborhood
of the proposed facility; and

. The value of the improvement in enhancing Newport Beach as an arts

and/or cultural destination.

Adopted 2March 26, 2013
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INTERVIEW & FOCUS GROUP PARTICIPANTS

Many thanks to the following individuals who participated
in the individual stakeholder process or focus groups:

City of Newport Beach - Elected O icials*

Mavor’s Youth Council

Ed Selich, Mayor Pro Tem
Keith Curry, City Councll
Nancy Gardner, City Council
Mike Henn, City Council
Tony Petros, City Council
*As of November 1, 2014

City of Newport Beach - Sta

Dave Ki, City Manager

Terri Cassidy, Assistant City Manager

Kim Brandt, Community Development Director

Laura Detweiler, Recreation and Senior
Services Director

Tim Hetherton, Library Services Director

David Webb, Public Works Director

Celeste Jardine-Haug,Senior Services Manager

Dave Curtis, Library Services Manager

Janet CatesRecreation Manager

Newport Beach Arts Foundation
Carmen Smith, President

Lilah Crespin

Marie Marston

Daniel Ginsberg
Arthur Pescan
Garrett Schwab
Albert Szabo

Elin Wolker
Heather Feibleman
Jaclyn Matrtin

Community Leaders & Representatives
Marian Bergeson, former State Senator

Robyn Grant, Library board & past Arts Comm.
Mark Hilbert, Hilbert Properties

Mary Lyons, Arts Philanthropist

Rich Messenger,St. Mark’s Presbyterian Church
Kay Mortenson, Arts Philanthropist

Thomas Nielsen, Arts Philanthropist

Janet Ray,Arts Philanthropist

Kirwan Rockefeller, past Arts Commissioner
Alison Ryfel, Balboa Village

Elizabeth Stahr, Arts Philanthropist

Jill Johnson Tucker, Library board

Liz Torelli, Corona del Mar Homeowners Assoc.

Rev. Cindy Voorhees, St. James Church
Dan Wampole, Newport Ridge Master Assoc.

Newport Beach Master Arts & Culture Plan | APPENDIX : B-1 | Page 2 of 2

INTERVIEW & FOCUS GROUP PARTICIPANTS

Many thanks to the following individuals who participated
in the individual stakeholder process or focus groups:

Arts & Culture Organizations

Steve BeazleyBalboa Performing Arts Theatre
Foundation

Pat Bril, Baroque Music Festival, Corona del Mar

Jonathan Burke,Laguna College of Art + Design

Dan Cameron, Orange County Museum of Art

Rae Cohen,Newport Theatre Arts Center

Dave Colley, Newport Theatre Arts Center

John Forsyte,Paci ¢ Symphony Orchestra

Heather Humphries, Newport Beach Hyatt

Elizabeth Kent, Seaside Musical Theatre

David Michael Lee, Coastline Art Gallery

Joseph S. Lewis Ill,Claire Trevor School of the
Arts, University of California, Irvine

Fred Page,Grace Lane Gallery

Tom Pollock, ExplorOcean

Todd Quartararo, Newport Beach Film Festival

Gregg Schwenck,Newport Beach Film Festival

Paula Tomei, South Coast Repertory

Paul Wormser, Sherman Library and Gardens

Business Leaders

Toni Alexander, Inter Communications Inc.

Barbara Edison, The Island Hotel

Rob Elliot, Elliot Collaborative

Diana Ghoukassian, Bistango Restuarant

Wing Lam, Wahoo's Fish Tacos

Dan Miller, The Irvine Company

Nina Robinson, Hoag Memorial Hospital

Steve RosanskyNewport Beach Chamber of
Commerce

Sindi Schwartz, Muldoon’s Irish Pub

Gary Sherwin, Newport Beach Tourism Council

Gerald Solomon, Samueli Foundation

Michele Townsend, Paci ¢ Life Foundation

Arts Education Leaders

Lisa Albert, Parent

Kelly Bishop, Orange County Museum of Art

Pam Blaine, Paci c Symphony Orchestra

Terry Brudnak, Corona del Mar High School

Leslie Feibleman, Newport Beach Film Festival

Scott Fitzpatrick, Newport-Mesa Uni ed
School District

Molly Pontin, Pacic Chorale

Claire Rat eld, Educator
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KMQ +'- | '-, * + & -$,-* &, 'Y SFEF M% 'R ,I&- $B1 'r ) Where do you most frequently participate in arts, culture, and heritage events?
(either in Newport Beach or elsewhere)

. . . ' A obti Newport Or\ll.ItSIde <t)f NA
Overall how important would you say arts, culture, and heritage are in your life? nswer Lptions Beach Be:’apcohr
Library 77 6 11
Park or outdoor setting 50 39 12
90.0% My home or someone else's home 45 29 19
Communiity/neighborhood center 44 26 18
80.0% -
Bookstore 43 28 20
70.0% + - Coffee shop, restaurant, bar or night club 37 43 18
; Museum 36 90 3
! OVery important
60.0% ympot Gallery 35 72 7
50.0% - = — B Somewhat important School or college 30 55 15
40.0% OSomewhat unimportant Formal theatre or concert hall 29 90 3
b ONot important Place of worship 27 18 39
0, | !
30.0% Siliciewe Workplace 15 15 36
20.0% =
10.0% I "%& # $& # & ! &Y% & (% & (& %-
| * % * e * | L * * | *1 |
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Over the course of a typical year, how often would you say that you seek out $ ++ + 1& (* P 1&  *,+ 1+ 1($1& +&$!'H . %-+8 5 ,+ & 5% ,+7

arts/cultural events or arts/culture classes to participate in?
In a typical year, how often do you or family take part in the following hands-on art activities either
on your own or in a class?

As often as 2-5 times a Once in a

60.0% - Answer Options [ can year while Never
50.0% Read books, write poetry or creative writing 77 11 14 4
o Take photographs or make videos 51 18 19 15
o @Not at all Prepare traditional foods, cooking classes 32 17 35 16
40.0% = ) Play an instrument, take music classes, write music, 23 6 23 47

B1-2 times sing in a chorus
30.0% ' 03-5 times Take arts classes in drawing, painting, ceramics 17 9 27 47
. Collect, document or research historic items or

ool . 05-10times properties 15 12 24 47
B Continually/every month Make crafts i.e. quilting, sewing, knitting 15 11 28 46

classes ¢ 4 23 65

0.0%

10.0% - , , , Dance, take dance lessons, do social dancing 9 12 24 56
' l Act, make costumes, build sets, direct, drama
| . [ |
e N Oy
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How would you rate your involvement with the following Newport Beach arts & culture
organizations:

Answer Options Subscriber Visit Yisit once
or Donor regularly in a while
Orange County Museum of Art 11 13 54
Sherman Library and Gardens 6 11 55
Newport Beach Film Festival 14 20 34
Library Author Lectures 20 11 35

Newport Beach Art Exhibition 4 22 29
Civic Center Summer Concert Series 1 18 35
Newport Hyatt Jazz Concerts/Festival 0 8 32
ExplorOcean (Newport Harbor Nautical Museum) 2 8 23
Newport Theatre Arts Center 2 3 25
Shakespeare by the Sea 0 10 17
6

Baroque Music Festival 1 11

Totals

78
72
68
66
55
54
40
33
29
27
18
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Where do you look for information about arts and culture events? (selectall
that apply)
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What might encourage you to attend arts, culture and heritage activities
in Newport Beach more often than you do now? Check all that apply.
. Response
Answer Options Percent
Better information/communication about the event details 56.4%
Better quality offerings 54.5%
More interesting arts and culture choices 54.5%
Better parking 29.1%
More events that combine the outdoors with arts and culture 35.5%
Improved facilities 30.9%
Discounts or lower ticket costs 26.4%
Activities and events that are closer to my home 21.8%
Better customer service or feeling more welcome 12.7%
") & $&% I "% & ( * # & VH"B & -
+! &, + $ ., ., %'+, 1%('*, &, '%( & (¥, & -$*-6
# 1'%, & . & %'~ +1* % (% B! & ['*#
¥ + & $, 1 o+ 1 -5 &I ! % B& OB +#ISS+
*1& ('(¢ ," , *,'+ * oo (! & ! +
& '-* $, 1 $'"(%-&)-&( *+'& $!,! + ' & ! RO+
1% -% l1&&'. ,I'& & & /! +

As you read the following statements below about what arts and culture would be able to do in the city of
Newport Beach, rate their importance to you using a scale of 1-5. (5 being very important to you and 1
being not important)

. Ratin
Answer Options 5 4 3 2 1 Averagge
Stimulate innovation and new ideas 52 13 18 9 6 3.98
Make Newport Beach an even more desirable place to live and work 46 8 21 10 11 3.71
Provide safe and healthy activities for our youth 46 18 14 14 5 3.89
Engage the youth of Newport Beach in creative practice and life skills 43 22 16 11 3 3.96
Brlng_ people together to safely express and share creative ideas or 42 18 20 10 6 3.83
practice
Awaken the personal creativity of our city residents 41 21 12 12 10 3.74
Help to promote good citizenship and civic engagement 39 19 23 9 7 3.76
En_courage healthy development and unique personalities of 30 26 23 11 6 3.66
neighborhoods
Contribute to Newport Beach's economic prosperity 30 25 16 12 14 3.46
Honor and celebrate ethnic identity and diversity 29 17 19 15 16 3.29
Attract tourism to our region 22 11 22 10 29 2.86
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Answer Options Ranking
Live Performances such as bands, music concerts,
open mic nights, vocalists, poetry slams 1
Community Events (seasonal festivities, creative
community meeting space) 2
Film/Movie Events (documentaries, shorts, special 3
showings, oldies but goodies, art house films)
. ) # - "%%-&!,1 + ! &, , &JE +* |, HE:B! $( 5 1, =
(-*("+'& & O!'+,1& +!, '"* +  $I+ 1& & -$'& & $- &,! $!-% ¥LA+ ( ! $
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Answer Options Ranking

A 350 seat flexible theatre space that would serve
established community programs (chosen as #1 by 1
over 50% of respondents)

A Center that is environmentally sensitive and

architecturally unique that combines the arts and 2
sciences

Creative Meeting Spaces/Retreat Center available 3
for rent on a sliding scale for non-profits as well as

business

Artists studio space open to the public with 4

exhibition space, classroom and small recital space
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. Rating
Answer Options Average
High-quality live Performances (bands, open mic 1
nights, vocalists, quartets, theatre and dance)
Community art showcases and cultural festivals 2
Interactive Public Art Garden interwoven with
s . . 3
hiking/fitness trails
. $ ! I&Y "% Y "7 -B& &,%1 & (", @ /'$3 %'.1'& /)
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A performance space is considered the best use of the vacated land as the OC Museum of Art
plans to move to Costa Mesa which validates the overall need expressed by residents of such a space.

. Rating
Answer Options Average
A 350-seat flexible performance space that could 1
host multiple arts and cultural events

An affordable creative meeting space that could be 2
used for lectures and community conversations

Home for film and jazz events as well as festivals 3
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Y\* AMERICANS
%\ forthe ARTS 2014

The Creative Industries in
City of Newport Beach CA

This Creative Industrieseport offers a researdiased approach to understanding the scope and economic
importance of the arts iINewport Beach CA. The creative industries are composed of arts businesses that range
from nonprofit museums, symphonies, and theaters to for-profit film, architecture, and design companies. Arts
businesses and the creative people they employ stimulatesiiom strengthen America's competitiveness in the
global marketplaceandplay an important role in building and sustaining economic vibrancy.

847 Arts -Related Businesses Emplog,793People

pdamgAve & vrange .« WTVAT, X “ A r Y | o T ™ionp, &
- T o e TE 4y * M betson D s ) . By
e - " 2 ]

s+ Brookhurst S1

All Arts-Felated Business
4 * Museum/Collections
rd * Performing Arts

s o JEi 2 " Visual/Phaotography
: -' R - Film, Radio, TV
(A “4 ; i : o P e Chii # Design/Publishing

. 1‘-"?'" < " > a g ‘ R g R ¥ *' Arts Schoals Services

2]

City of Newport Beachis home t0847 arts-related businesses that employ 2,793 peaplde mapabove plots
the creative industries, with eastarrepresenting a unique arts-related business.

Nationally, 750453 businesses are involved in the creation or distribution of the arts, and they employ 3.1
million people. This represent$.2 percent of all U.S. businesses and 2.1 percent of all U.S. employees. The
source for these data is Dun & Bradstreet, the most comprehensive and trusted source for businassninfo
the United State®Between 2012 and 2014, Dun & Bradstreet conduatkdgescale, post-recession database
cleaning. Despite a reduction in the overall numbéedl U.S. businesses (arts and otherwise), thesheee of
businesses and employment remained stable as a percentagaational tota2 demonstrating that the
Creative Industries are as resilient and durable as other sectors of the economy. Thesedatnt as of
January 2014.

www. AmericansForTheArts.ora/Creativelndustries



AMERICANS
I"d for the ARTS

The Creative Industries in

City of Newport Beach, California
(Data current as of January 2014)

CATEGORY BUSINESSES EMPLOYEES
Museums and Collections 5 45
Museums 4 43
Zoos and Botanical 1 2
Performing Arts 76
Music 27 81
Services & Facilities 20 49
Performers (nec) 29 38
Visual Arts/Photography
Crafts 28
Visual Arts 63
Photography
Services 56
Film, Radio and TV
Motion Pictures
Radio
Design and Publishing
Architecture
Design
Publishing
Advertising
Arts Schools and Services
Arts Councils
Arts Schools and Instruction
GRAND TOTAL 2,793

Research Notes

f ThecCreative Industries data are based solelgaiveU.S. businesses that have registevétl Dun & Bradstree{D&B). Because
not allbusinesses register, our analyses indigatanderrepresentation aforprofit artsorganizations and individual artiststhe
data The data in thiseport thereforeshould be considered congative
Like many major data providernscluding the federal governmemg&B periodically reviews its databaf® accuracy byemonng
inactivebusinesseandaddng newactive onesAfter a largescale, postecession database cleanibg.B reducedhe total number
of active U.S. business records ind&abase tapproximatelyl8.0 million in January 2014lownfrom 21.3 million in January 2012
(-15.8 percent)As suchyearto-year changes through 2014 may not represent a trend increase or tetliaterstem froma more
accurate tally of the active business populatidrese 2014 datare the most current and accurate dasilable andrepresent a new
basline forthe Creative Industriedata
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BaLsoa ISLAND MUSEUM AND HISTORICAL SOCIETY

502 S. muv.m_.:_.:. Suite A » Balboa Island, CA 92662

(949) 675-3952 / www.balboaislandmuseum.com

A nonprofit organization formed by Island residents to col-
lect, preserve and display Balboa Island memorabilia, pro-
viding residents, visitors and their families a place ro learn
about the history of the Island.

NEwrORT HARBOR NAUTICAL MUSEUM

151 E. Coast :r.m_:i_._. . Znim_:: Beach, CA 92660
(949) 673-7863 / S.FJd.:T_..B.cqw

Founded in 1986 and housed in a landmark riverboar in
Newport Harbor, committed to preserving and promoring
uritime _Fit_mn .._wz_u_:%u.:w world-class n_:ﬁ models, his-
torical photos, paintings, memorabilia, and special exhibits
celebrating the Southern California maritime experience.

NewrorT BEACH SPORTS MUSEUM

100 Newport Center Dr. #200

Newport Beach, CA 92660

(949) 721-9333 /| www.newportsportsmusenm.org

Houses more than 10,000 objects of sports memorabilia
all of
them used or worn by somic of the most famous and ealent-

jerseys, helmets, balls, bats, cleats and stadium scats
ed athletes of rhe last two centuries.

ORANGE COUNTY MUSEUM OF ART

850 San Clemente Drive * Newport Beach, CA 92660
(949) 759-1122 | www.ocma.ner

Orange County’s premier showease for visual arts focusing
on contemporary art and permanent collections reflecting
California’s rich artistic history. Revolving visiting exhibi-
tons, gallery tours, artists’ ralks, films, workshops and per-

Music, THEATRE & DANCE

BaLBoA PERFORMING ARTS THEATER

PO. Box 752 = Newport Beach, CA 92661

(949) 673-0895 / www.thebalboatheater.org

The historic, landmark 1928 Balboa Theater, currently
under renovation, will offer an intimate, 300-sear mulri-use
venue presenting music, dance, theater, film and arts edu-
cation programs for all ages.

Mozart CrAsSiCAL ORCHESTRA

27411 Padilla = Mission Viejo, CA 92691

(949) 830-2950 / www.mozartorchestra.org

Newport Beach's St. Andrews Church is the setiing for
Orange County’s resident chamber orchestra which per-
forms a full yearly season of classical music.

NEWPORT THEATRE ARTS CENTER

2501 CLff Drive = Newparr Beach, CA 92663

(949) 631-0288 / www.ntaconline.com

Intimate theatre of 90 seats, successfully serving Southern
California for over twenty years, offcrs a varied annual pro-

gram ranging from musicals ro serious drama.

NEWPORT BEACH THEATER COMPANY

PO. Box 11203 * Newport Beach, CA 92660

(949) 759-1046 | www.nbtco.org

Youth oriented organization presenting three full-length
Broadway style plays cach year.

SOUTHERN CALIFORNIA CHILDREN"S CHORUS

5020 Campus Drive

Newport Beach, CA 92660 (office location only)

(949) 250-9114 / www.sccchorus.org

Dedicated ro enriching children'’s lives through distin-
guished choral music education andworld-class perform-
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PuBLIC GARDENS * FILM

ART GALLERIES ® PUBLIC ART SITES ®

formances. ances. With 7 chorus levels (age 4 through late high

school) and over 350 chorusters, this group performs across
Southern California and tours regularly.

You'd be surprised what Newport Beach has to offer — a rich diversity
of the arts along with stunning beaches, aguatic activities, unparalleled
five-star dining, world class shopping, rich ecological preserves,
spectacular golf courses, luxury resorts and more!

Newport Beach’s array of cultural areractions is unmarched for a city of
its size and exquisite location. Arts and cultural offerings have been
a valued part of Newport Beach for over 125 years. As early as
1877, artists hm_.:__._.:u.v:,ﬁ_ to D_.u_._mn ﬁ;._:_:_._&} coastal towns to
paint, attracted by the natural beauty and extraordinary quality

of light. Between 1910 and 1930, over 500 motion pictures were
filmed on location, with stars such as Mary Pickford and Douglas

Fairbanks.

From the Orange m....__u_,__._Q Museum of Art, an :.:n:ﬁ:::m_q
renowned showcase for contemporary art to the Newport Harbor
Nautical Museum, with the city’s marine rqiEMn _:n..,.n_.cni aboard an his-

toric boat; from the well attended outdoor arts festivals on Balboa Island and in
the Cannery Village to the dozens of art galleries that dot the city’s landscape; from the popular Newport
Beach Film Festival to che acclaimed ﬁm_,moa:,_m:nnm of the &_“:._:m:m cliff-side Zn.s.ﬁ:: Theatre Arts Center;
from the three elegant bronze figures depicted in Fashion Island’s “Sky Dive,” to the delightful Japanese
_nln:&mr:u mhz:uﬂcnm in front of the ﬁmﬂw —Lmuﬂ:.ﬁ from the classical c:.n._.m:mv of the Wx..CLEﬂ Music Festival to
the variery of free cultural lectures, performances and art exhibitions at the Central Library and City Hall, the

arts are alive and thriving in Newport Beach.

Offering the best of the best clearly builds upon the traditions of our city’s founders while promoting an
enhanced furture vision of a healthy and vital cultural community. It’s evidenc that the longtime presence of
arts and cultural offerings in the City of Newport Beacli has contributed to our community’s high quality of

life and uniqueness as one of Southern California’s mosi charming and exciting coastal towns.
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NEWPORT BEACH SISTER CITY ASSOCIATION

1000 Avocado Ave. * Newport Beach, CA 92660

(949) 675-9393

Promotes international communication, understanding,

AMERICAN INSTITUTE OF ARCHITECTS

3000 Newport Boulevard

Newport Beach, CA 92663

(949) 675-8213 / www.aiaoc.org

AlIA is the voice of the architectural _u:.mﬁm::. dedicared
to the advocacy of its members and inspiring the quality of

the built environment.

THE DECORATIVE ARTS SOCIETY

2915 Redhill Avenue, B106-7 * Costa Mesa, CA 92626
(714) 708-2555

Community socicty presenting five varied lectures cach sca-
son by renowned experts in rhe field of decorative arrs,
including interior design, landscape design, architecture,
porcelain and historical period styles. Meets on Tuesday
mornings at Newport Stadium Theatre in Newport Center.

NEwPORT BEACH HISTORICAL SOCIETY

¢lo Sherman Library & Gardens

2647 East Coast Highway * Corona del Mar, CA 92625
(949) 673-2261

Dedicated to preserving the history of Newport Beach via

mv_._o_”_.u..m.k.r—mu_ﬂm u._dn_ :._HE._G_.HT__ Id.

education and friendship between the people of Newpart
Beach and the cities of: Antibes, France; Cabo San Lucas,
Mexico; Okazaki, Japan.

NEWPORT BEACH PUBLIC LIBRARY

1000 Avocado Avenue * Newport Beach, CA 92660

(949) 717-3800 / www.newportbeachlibrary.org

Through its four branches, the City’s library system mects
the diverse cultural, educational and informatianal needs of
residents and visitors alike. Bi-monthly art exhibits show-
case regional artists at the Central Library. The Library
also presents musical and cultural programs for children
and adults.

BALBOA PERFORMING ARTS THEATER ARCHITECTURAL RENDERING

DiISAPPEARING PATH

Inspiration Point, Corona del Mar

Artists Newron Harrison and Helen Mayer created a design
using landscape and architeceural elements: Teak benches,
boulders, and native plants were installed to enhance the
natural topography.

THE PeLICAN WALL

Pacific Coast Highway, Mariner’s Mile, beriween Dover Drive
and Newport Blvd.

Artist Tom Van Sant creared intaglio designs depicting 22
pelicans in flight, on a 227-foot concrete retaining wall in
the area known locally as Rocky Point.

NAKAYOSHI, GOOD FRIENDS

In front of the Central Library, on Avacado Avenue

Artist Eiichi Ishida created the granite head and shoulders
of two children embracing, which was a gift of friendship
from Newport Beach’ sister city of Okasaki, Japan.

LANTERNS

Irvine Terrace Park

Okasaki Rotary Club in Japan presented the Ciry with two
gigantic granite lanterns, which are now installed in the

park surrounded by six Japanese pines.

BUFEALO

Corner of MacArthur Blvd, and Bonita Canyon Road

This bronze sculpture commemorates the site of the former
local attraction, the Buffalo Ranch, and the offices of
William Pereira, the architect who designed the buildings

for UC Irvine, Irvine Ranch and Newport Center.

METALPHOR

Corner of Pacific Coast Highway and Superior Avenue

This blue, painted and powder-coated, steel sculprure by
artist Bret Price, which sits on a greenscape overlooking the
ocean, is one of two pieces created concurrently, in 1983
and gifted to the City in 1986, by the lare, local philan-

thropist, Warren Hancock.

Fammy GrouP SCULPTURE / FOUNTAIN
610 Newport Center Drive
Stainless steel nu.ﬂn:_._m:m creared TV._ artist Tom Van Sant in

1972.

SKy DIVE SCULPTURE
Fashion Island, Outside Atrium Court, Newport Center Drive
Artist Aristides Demetrios created three bronze figures bal-

anced on three columns.

INTAGLIO

500 block, Newport Center

Artist Tom Van Sant’s concrete panels on the sides of the
buildings depict wildlife scenes with animals indigenous to

the Irvine Ranch’s early days.

WiINDCHIMES

South side af Robinson’s May, Fashion Island, Newport Center
Drive

Artist Tom Van Sant created this massive piece, considered
to be the world’s largest functional windchimes.

Horizon 76

Newport Beach Cizy Hall, Newport Blvd. at 30th Street,
Created by Rafe Affleck in commemorarion of America's
1976 bicentennial.

The Peninsula Murals

Newport m.,_niua_ﬁq School, 14th Stret ..94_.&. Ralboa Blvd.
Artist Mia Tavonarti created ninc mosaic murals depicting
life on the Peninsula, to adorn the walls of the school.

Ciry OF NEWPORT BEAGH ART COLLECTION

Public buildings in Newport Beacl

The City Arts Commission maintains a collection of two-
dimensional work, from juried art exhibitions and public
donations, These works are hung in city offices and city-
run buildings, including the City Council chambers.

Marst BIRDS RiSING

Peter and Mary Muth Interpretive Center Patio

2301 University Drive * Newport Beach, CA 92660
Artist Tom Van Sant’s sculpture captures the moment of

take off- three flaps of the wings and the birds arc airborne.
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SHAKESPEARE BY THE SEA

c/lo Newport Beach Arts Commission

1000 Avocado Avenue

Newport Beach, CA 92660

(949) 717-3870

www.city.newport-beach.ca.us

Summer Shakespeare series held in various public parks
such as Mariners Park, Grant Howald Park and Bonira

Canyon Sports Park bring the master bard’s work to the

community. Free admission.

SOUTHERN CALIFORNIA PLEIN AIR PAINTERS ASSOCIATION
5627 Crest de Ville ® Orange, CA 92867
(714) 974-1711 [ www.socalpapa.com

|, exhibition and

Annual early fall outdoor painting fes

sale, featuring over 110 plein air painters dedicated to cele-
brating the landscape and seascape of the surrounding area.

Free Admission to art exhibition.

THE WAVES SUMMER JAZZ SERIES

Hyatt Newporter Hotel

1107 Jamboree Road * Newport Beach, CA 92660

(949) 729-6400 / www.summerjazzseries.com

Eighteen Friday evening concerts at the Hyatt Newporter

held between July and October.

|

FasuionN Istann SUMMER CONCERT SERIES
Pacific Coast Highway and Newport Center Drive
-h, CA 92660

(949) 721-2000 / .s...,.ﬁ.e..arG_i.u.l._::_.__ur:.,n_.ﬁea

New port Bea

World-class shopping center presents Wednesday evening,
G-week summer outdoor concert series in July/August in

the Bloomingdales courtyard. Free admissi

SHARESPEARE DY THE SEA, "TAMING OF THE SHREW

BaLsoa IsLAND ARTWALK

Debra Huse Studio Gallery

229 Marine Avenue #E * Balboa Island, CA 92662

(949) 723-6171 / www.balboaislandartwalk.com

Art, music and fun along Balboa Island’s South Bayfront
promenade. Held on the Saturday of Mother’s Day week-
end, from 9:00 am to 5:00 pm, over 100 artists and bands
entertain visitors as they stroll from Marine Avenue past

the ferry landing to Emerald Avenue. Free admission,

BAROQUE MusiC FESTIVAL, CORONA DEL MAR

P.O. Box 838 * Corona del Mar, CA 92625

(949) 760-7887

Offers five concerts in late June, featuring vocal and instru-
mental music of the Baroque period, (Bach, Purcell,
Handel, etc.) and 19th & 20th C. neo-Baroque works.
American and European soloists and professional small
ensembles, chorus and orchestra perform in St. Michael &
All Angels church and the Sherman Library & Gardens.

CONCERTS IN THE PARKS

cfa Newport Beach Arts Commission

1000 Avocado Avenuc * Newport Beach, CA 92660

(949) 717-3870 | www.city.newport-beach.ca.us

Summer Sunday afternoon (5-6:30pm) concert series held
in various public parks such as Mariners Park, Grant
Howald Park and Bonita Canyon Sports Park. Free admis-

5100,

CORONA DEL MAR SAND CASTLE BUILDING CONTEST

¢/o Corona del Mar Chamber of Commerce

2855 E. Coast Highway, Suite 101

Corona del Mar, CA 92625

(949) 673-4050 / www.coronadelmarchamber.com
Annual early-September one-day, juried event held on Big
Corona Beach in Corona del Mar. Sand, sea and sun pro-
vide the Tnnm.n..r._ yn:m:m for young and old alike mombmzm
together to create fantastic sculprures made of sand. Free

admission.

EUROPEAN STREET FAIR-CANNERY VILLAGE

31st Streer, Cannery Village

Newport Beach, CA 92663

(949) 566-9863

['his historic village offers an enclave of antique shops and

sireet

artist studios. Twice annt ir and sale featuring
antiques and art from local artists and merchants. Fall and

Spring.

—?__}.n.h—z_‘r._._ﬁuz A..-M-._n.—wﬁ:_ﬂ._l—oz
3001 Redhill, Suite 2-208 * Costa Mesa, CA 92626

(714) 540-4779 [ www.icfes

Newport Beach venues of this countywide spring arts festi-

val with performances, hands-on workshops and arts
cxhibits include Orange County Museum of Art, Newport
Beach Public Library and Newport Harbor Naurical

Muscum. Free admission.

NATURE CENTERS

EnviRONMENTAL NATURE CENTER

1601 16th Street * Newport Beach, CA 92663

(949) 645-8489 / www.ENCenter.org

The Environmental Nature Center is a combination of 14
California narive plant communities (ranging from a
desert, to an oak S_a.:un:.,_:&_ to a fresh warer _.:.:ﬂ._. o a
redwood forest), wildlife habirats and walking trails. The

ENC is recognized as a leader in educarion providing

:_u—u.w:—:.—m—mn.r *,:_. ncrea. OLUr Cor __:—:m—wvm —A—_Cf'_—ﬁn_mﬂ.

understanding and appreciation of the natural world. Free

admission; fees for student and public mcam..— tours.

PETER & MARY MUTH INTERPRETIVE CENTER

2301 University Drive ®* Newport Beach, €A 92660

(949) 923-2290 / www.newportbay.org

Journey through a series of exhibits and interactive displays
thar make rthe Ray come alive! The center provides a focal
point for the public's enjoyment of the Bay. Here young
and old alike can take a journey through a series of exhibits
and interactive displays. Visitors learn about life in and
around an estuary and why Upper Newport Bay is such an

important estuary. Free admission.

SHERMAN LIBRARY & GARDENS

2647 East Coast Highway » Corona del Mar, CA 92625
(949) 673-2261 / www.slgardens.org

Exquisite horticultural displays present a series of meticu-
lously tended outdoor areas bursting with 2,000 species of
plants from all over the world. The Library has one of the
county’s most impressive research centers devorted to the
study of the Pacilic Southwest, containing a specialized col
lection of rare books, photos, maps and papers from the
past 100 years. Admission fee,

Design by: North Design Media » www.northdesignmedia.con

LA STRADA DELUARTE BaLBoA VILLAGE
125 E. Baker Street, #266 * Costa Mesa, CA 92626

(714) 557-5100, exr. 13 / www.lastradadell ree.org

The Newport Beach Balboa Peninsula is the venue for this
unique European celebrarion, annual ?f..s..._m.,.‘ fall festival
featuring more than 100 artists creating colorful chalk
drawings right on the streer amid Renaissance-inspired

food and entertainment. Free admission.

NEewrORT BEACH FiLM FESTIVAL

4540 Campus Drive #110 * Newporr Beach, CA 92660
(949) 253-2880 / www.ncwportbeachfilmfest.com
Newport Beach’s premier annual spring festival, showcasing
films from around the world including features, shorts,
documentaries, animation, seminars and children’s pro-

grams.



| APPENDIX : F| Page 8 of 8

Newport Beach Master Arts & Culture Plan

| APPENDIX: F| Page 7 of 8

Newport Beach Master Arts & Culture Plan

A 1|
Em City of Newport Beach

ARTS COMMISSION

Newport Beach's dedication to the arts can be traced to
the 1972 creation of the Newport Beach Arts Commitree and
the 1974 city ordinance eswblishing the Ciry's Arrs
Commission. ﬂ_._n Commission is a seven-member, volunteer
body, appointed by the City Council to act in an advisory
capacity to the Council on all matters pertaining to artistic,
acsthetic and cultural aspects of the City. ~ The Arts
Commission promores ?_rmn awareness and participation in
the arts, and encourages and supports a wide range of culural
activities and facilities to address the needs and interests of res-
idents and visitors in the Newport Beach community.

The Commission sponsors the annual free public per-
formances of “Concerts in the Parks” and “Shakespeare by the
Sea,” as well as City Hall and Library Gallery art exhibitions.

The Arts Commission maintains a collection of two-
dimensional work, taken from juried art exhibitions and pub-
lic donations. These works are hung in ciry offices and city-
run buildings including the Council chambers.

The City's Cultural Arts Grants program, begun in 1981,
funds requests from non-profit arts 5 —mﬁ_.: that provide pro-
rams to benchic all Newport m“....ma residents. ~m._._.n.
mmission and Cultural Arts Office serve as the liaison to
the Newport Beach Sister City Association, works with the
Chamber of Commerce and “the Conference and Visitors
Bureau to promote cultural tourism, and advise City staff and
Council on historic preservation, communiry design and beau-
tificarion issues.

Newrorr Beacit ARts CommissioN CULTURAL ARTS
OFFICE
1000 Avocapo AVE.
NEWPORT BEACH, CA 92660
(949) 717-3870

WWW.CITY. NEWPORT-REACH. CA. US

Newronr Bracu

Knns Fenpamios:

The _mc_umﬁmcu was made possible through the generous

support_of the Newport Beach Arrs Foundarion, a private,
nonprofit organization dedicated to supporting, promoring
and extending the cultural activities of Newport wnh_.. Arts
Commission m% raising tax-deductible funds supplemental to
Ciry appropriations.

NEWPORT BEACH ARTS FOUNDATION
177 RIVERSIDE AVENUE, Surme FE PMB 1132
NEwWPORT BEACH, CA 92663
(949) 472-1420
WWWNEWPORTBEACHARTSFOUNDATION, ORG

ART FOR THE SOUL

210 Marine Avenue * Balboa Island, CA 92662

(949) 675-1791

This gallery of delights presents an cclectic collection of
hand-crafted artworks by more than 200 American arrists,
including whimsical, one-of-a-kind items such as jewelry,
music boxes, furniture, trunks, pillows, sculprure, garden
accessories, mirrors and much more.

ART RESOURCE GROUP

3032 E. Coast Highway * Corona del Mar, CA 92625
(949) 640-1972 | www.artresourcegroup.com

Professional art advisory and appraisal service group, pro-
viding expert guidance on fine art acquisitions, sales, proj-
ect design, public art rotations, and estate matters. Gallery
on site,

MARGARET BEDELL STUDIO / GALLERY

700 1/2 Carnation Ave. * Corona del Mar, CA 92625
(949) 760-9100

Exhibits a variety of media, including plein air oil, water-
colars, original mixed-media monoprints, collographs, vis-
cosities of fish, shells and fabrics, limited edition reproduc-
tions and giclees.

BRADFORD GALLERY

355 Old Newport Blvd. ¢ Newport Beach, CA 92663
(949) 646-5022

Exhibition gallery and working studio for the artist,
Bradford J. Salamon.

DEBRA HUSE STUDIO GALLERY

229 Marine Avenue #E = Balboa Island, CA 92662

(949) 723-6171

This nautical two-story gallery presents plein air studio oils
g%—.&gﬂﬂgﬂm n—nv_hn_bm beautiful beach scenes,

SaLry Huss GALLERY

222 Marine Ave., Suite B = Balboa Island, CA 92662
(949) 673-1292

Carries colorful arr, ceramics, and gift items created by 6
prominent California artists, featuring the Balboa artist
Dottie Simeon and her collection of original hand painted
gift items and cards.

CHUCK JONES GALLERY

401 Newport Center Drive #A212

Newport Beach, CA 92660

(949) 759-0758 | www.chuckjones.com

This Jones family-owned and operated hometown gallery
features the largest presentation in the world of original
drawings, paintings, production arework, and limired edi-
tions from the legendary animartion director, Chuck Jones.

JUNE's FINE ART GALLERY

326 Marine Ave. * Balboa Island, CA 92662

(949) 673-0939 / g.msnnumanﬁnm&_n.%.aoa

Serving discriminating art collectors in Orange County
since 1994, features two expansive showrooms offcring the
latest in original oils by Sam Park.

LAHAINA GALLERIES

1173 Newport Center Drive

Newport Beach, CA 92660

(949) 721-9117 / www.lahainagalleries.com
Well-recognized and respected fine are gallery with loca-
tions in Hawaii, California and Orcgon, representing
approximately 40 well-established and diverse artists.

MARTIN LAWRENCE GALLERIES

549 Newport Center Drive

Newport Beach, CA 92660

(949) 759-0134 / www.martinlawrence.com

original oil paintings, limited
¢s by Picasto, Chagall,
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Newport Beach Arts Commission

Art Site Suitability Ad Hoc Committee  Report
May 9, 2014

Committee Members:
Commissioner Michaell Magrutsche, Chairman
Commissioner Caroline Logan
Commissioner Charles Ware
Report for:
Newport Beach Library Director, Tim Hetherton,
ArtsOC and The Newport Beach Arts Commission Master P lan Ad Hoc

Committee

Committee Purpose: To evaluate the City’s public places for appropriateness to

host public art, within the context of an overall master plan and vision.

Team Members: Newport Beach Library Director, Tim Hetherton, Mr. Fong Tse
of the Newport Beach Department of Public Works and Ms. Janet Cates of the

Newport Beach Parks, Beaches & Recreation Department.

The Ad Hock Committee was pleased to see the interest from all three
departments in supporting and collaborating on the site suitability evaluation.
The team is currently pursuing a planning intern from CSULB and an art intern
from UCI to help with the inventory analyses and database. Ms. Cates will serve
as the point person and help facilitate use of the City's Parks, Beaches &
Recreation Department database to establish art friendly sites. We believe the
project should eventually transition and/or partner with a consultant service to

best integrate our work with an overall vision of the City Arts Master Plan.
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Suitability Art Placement Requirements:  We discovered that there are a
number of public locations that have the required public traffic and visibility and a
safe Infrastructure to present art in a meaningful and enjoyable way. We want to
avoid having art forced into place. In addition to the Newport Beach Public
Library Service, we have tentatively identified about 10 significant locations in our
meetings. The biggest challenge, we anticipate, will be to add art to public
spaces originally built without art and then joining the past and the future of the
sites with a perfect blend of complimentary aesthetics. This, we feel we can do.

Pilot Project: The Team is conducting pilot evaluations of sites to test our
defined suitability criteria and determine the workload for the team to collect
and input the data to facilitate future art swaps and new exposure. We have

already commitments for various test sites from the Library Services.

Inventory: The City’s current art inventory was recently appraised by an
independent art appraiser who determined that, in many cases, the stored art
was of limited value, instead of art that invigorated thought provoking and
aesthetic experiences, the kind of art that a mature city would rightfully have for

its art collection. We look forward to this changing.

Partnering with  the City Master Plan and the Future:

The Site Suitability Ad Hoc Committee will be integrating its research with the
City Arts Master Plan. In addition, the Committee will work with the City Arts
Master Plan on future public locations to include public art and be a guide to

expose art in an appropriate and outstanding way.
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Art Site Suitability Process
November 3, 2013 (Revised March 13, 2014)

Newport Beach Arts Commission Art Site Suitability Ad Hoc Committee
Role/Purpose: Within the context of an overall vision for public art in the city,
evaluate public places within the City for appropriateness to host physical public
art.

Process for Completing Site Suitability Study
1 Stakeholder Informa tion Gathering (What People Think)

Determine issues, objectives and potential concerns from key stakeholder groups.

Seek ideas and recommendations for how to facilitate implementation of Council-
sanctioned vision.

- Parks, Beaches and Recreation Commission

- Public Works

- Recreation and Senior Services

- Community Development

- Library Services

2 Nurture Vision, Aligned with Key Organizing Principles (The Big Idea)
Citizen and Guest Demographics and Inclinations
Neighborhood/District Development

Relationships to Venues, Ventures and Promotions

Image and Identify

3 Determine Suitability Criteria (What We Need)
Visibility, Civic Presence and Public Exposure
Activity Suitability, i.e. Active Versus Passive
Public Use Level

Surveillance

Scale and Contrast

Weather Exposure

Susceptibility to Vandalism
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4 Inventory Potential Locations and Assign Attributes (What We Have)
(To Be Inventoried and Mapped by Parks and Recreation Staff)
Space or Building Type

Designated Area Size

Art Location(s) Descriptions(s)

Suitability Criteria Above

4a Evaluate, Categorize and Rank Locations per Criteria

5 ldentify Process for Actual Art Site Selection and Design Review (How to
Implement)

Establish Support of City Council

Test Process with Trial Application

6 Document and Package Report, including Internet Data Base (The
Suitability Analysis)
Utilize City’s “Web Team”
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